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TOM TAT

M& réng thi triedrng tiéu thu thue phdm hibu co' dang gap nhiéu thach thire tai cac nwdc dang phat trién nhuw Viét
Nam. Mét trong nhitng Ii do chinh 1a do nhan thirc chwa day da vé& san phdm hivu co, xuét phat tir thiéu thong tin.
Nghién cru nay phan tich nhan thirc clia ngudi tiéu ding Viét Nam déi véi thwe pham hiku co va xac dinh cac nhan
t& anh hwdng t6¢i sw nhan thire d6. Chiing t6i tién hanh diéu tra 203 ngwdi tiéu ding dwoc lwa chon ngau nhién tai
cac siéu thj Ion & thanh phd Ha Noi. Bang thdng k& mo ta va ap dung mé hinh héi quy ordered logit (ordered logistic
regression), k&t qua chi ra rdng chi cé khoang 10% sb ngudi tiéu dung cé nhan thirc day da vé thwe phdm hivu co,
trong khi d6 cé t&i 50% khong hiéu day di hodc nhdm 1&n vé san phdm hiru co mac du da tirvng nghe néi v& né. Con
lai khoang 40% sb ngwdi dwoc phdng van thi chwa tirng biét va nghe dén vé thuc phdm hiru co. Nhivng yéu té anh
hwéng t6&i nhan thire v& thue phdm hitu co bao gdbm murc d6 quan tam vé ngudn gbc/nhan hiéu san pham, danh gia
vé mirc dd an toan thuc pham, trinh d6 hoc van, tudi va nghé nghiép clia nguwdi tiéu dung.

T khéa: Nhan thirc clia nguoi tiéu dung, thuc phém hiru co, hiru co, Viét Nam.
Viethamese Consumers’ Awareness of Organic Foods: A Case Study in Hanoi City

ABSTRACT

Expanding the market share of organic foods faces many difficulties in developing countries like Vietnam. One of
the most important reasons is inadequate perception of organic foods due to limited information. The study examined
Vietnamese consumers’ perception, and identified factors affecting the awareness of organic foods in the country.
We interviewed 203 consumers randomly chosen at big supermarkets in Hanoi city. Through using descriptive
statistics and applying ordered logit model, our study showed that only about 10% of the consumers had adequate
awareness of organic food, while a half only heard of it but did not understand about organic term. Forty percent of
remaining people have never heard of organic foods. Specific factors affecting the Vietnamese consumers”
perception of organic food are the product origin/label, food safety evaluation and consumers’, education, age and
occupatio.

Keywords: Consumer awareness, organic food, Vietnam.

cho th4y, quy mo thi trudng cic san pham hiu

1. DAT VAN DE ¢ nam 2011 tang 170% so véi 2002 (Willer et

Cau vé cac san pham hiiu cd dang tang lén
do ngudi tiéu dung ngay cang quan tim téi stc
khoe va méi trudng (Giel et al, 2000). Cu thé,
thi trudng san pham hitu co tang trudng ¢ miic
binh quan tit 15 téi 20% trong nhiing nim gin
day (Somsak and Blut, 2012). Mot két qua khac
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al., 2013). Trong khi d6, nhan thac cua ngusi
tiéu dung vé thuc pham hiiu co 1a giai doan dau
tién trong tién trinh thic ddy nhu cdu tiéu dung
san pham nay (Briz and Ward, 2009). Hiéu biét
vé thuc pham hitu co ciing c6 anh hudng tich cuc
t61 thai d6 va hanh vi tiéu dung (Gracia and de



Magistris, 2008). Tham chi c6 nghién ctGu cho
ring, né 1la nhan td c6t 16i trong viéc dinh huéng
hanh vi ngudi tiéu dung déi v6i thuc pham hitu
co (Kumar, 2011; Aryal et al., 2009). Ngay ca ¢
chau Au - thi truong tiéu thu san pham hiiu co
16n nhat nhung van con nhiéu ngudi tiéu dung
t6 ra chua thuc su hiéu day du vé thuat ngi hiu
co (Aarset et al., 2004). Thiéu nhan thtic day du
vé thuc phdm hitu co 1a mot rao can 16n d6i véi
hanh vi tiéu dung loai thuc phidm nay
(Demeritt, 2002). So véi 6 cac qudc gia phéat
trién, ngudi tiéu dung & cac qudc gia dang phat
trién nhén thic con han ché hon vé thuc phdm
htiu co (Kumar, 2011). Béi vay, viéc cai thién
nhan thtc vé thuc phdm hitu cd ¢6 thé 1a nhan
t6 thiét yéu nhadm md rong thi trudng thuc
pham hiiu co tai cac qudc gia dang phét trién.

Canh tac hiiu co van 1a mét phuong thtic
con kha méi mé & Viét Nam. Dién tich san xuat
htiu co cta Viét Nam chi vao khoang trén
43.000 ha nam 2014, chiém 0,4% tong dién tich
dét nong nghiép (FiBL & IFOAM, 2016). Hién
tai, thi truong thuc phdm hitu co Viét Nam rat
han ché da chua c6 dit liéu théng ké cu thé.
Nguyén nhén c6 thé do nhu ngudn cung han ché
bdi ning suat thap, su thiéu hut ngudén thong
tin vé cac san phdm hitu co hay chua c6 mét hé
théng dam bao chit lugng hoat dong hiéu qua.
Mot s6 nghién ciiu trude day chi ra riang, nhan
thtic cia nguoi tiéu dung 6 Viét Nam vé thuc
phdm hiitu co rat thap, tham chi nhiéu ngudi
chua tiing nghe néi vé thuat ngit thuc phidm
hitu c6 (Huong, 2007; Truong Minh Hoang,
2012). Bdi vay, nhiéu nguoi tiéu dung Viét Nam
van nham lan gitta cac thuat ngi thuc phdm
hitu co, thuc phdm sach hay thuc phdm hop vé
sinh (Sautier, 2012).

Mic du thi truong hitu co con nho, song cau
vé thuc phdm hitu co 6 Viét Nam kha cao (Hai
et al, 2013). Tuy nhién, hién tai chua c6 céac
chinh sach hd tr¢ phu hgp va cu thé dé phat
trién nong nghiép hiiu cé do su thiéu hut nhiing
nghién ctu trong linh vyc nay (Dam, 2012).
Nhiing bai viét va nghién ctiu vé nhan thic cua
nguoi tiéu dung Viét Nam déi véi san phdm hitu
co & trén méi chi ding lai 6 mtc néu ra thuc
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trang va con chua day du. Déc biét, chua c6 mot
nghién ctiu hoan chinh nao vé nhan thtc cia
ngudi tiéu dung Viét Nam vé thuc phdm hiiu co.
Xuat phat ti d6, nghién ctiu ching t6i dit ra
nham bd sung su thiéu hut trong linh vuc
nghién ctiu vé nhan thtc va cac yéu td anh
hudng t6i nhan thic vé thuc phdm hitu co tai
mét qudc gia dang phat trién nhu Viét Nam.

Cac yéu td anh hudng dén nhan thtic caa
nguoi tiéu dung vé thuc phdm hiiu co da dudge
xac dinh trong cac nghién ctu truéc bao gom
gi6i tinh, d6 tudi, trinh do hoc van, nghé nghiép,
thu nhap, va nhan hiéu/ngudén géc xuat xi
(Kumar, 2011; Briz and Ward, 2008; Roitner -
Schobesberger et al., 2008). Trén co s6 ra soat
cac nghién ctu trude do, trong nghién ctiu nay
ching t6i dat gia thuyét ring nhiing yéu to
quan trong anh hudng t6i nhan thiic nguoi tiéu
diing vé thuc pham hitu co bao gdm su quan tim
vé nhan hiéu/ngudn gbc xudt xtG clia san phim,
danh gia cua nguodi tiéu dung vé miic d6 an toan
thuc phadm, do tudi, giéi tinh, hoc vadn, nghé
nghiép va thu nhép.

2. DU LIEU VA PHUONG PHAP

2.1. Pia ban, thiét ké nghién cttu va thu
thap dit liéu

Ching téi lua chon phdéng van truc tiép
nguoi tidu dung tai cic siéu thi 16n é Ha Néi bao
gom: siéu thi Big C (Thanh Xuan), Metro (Tu
Liém), Aeon Mall (Long Bién), Fivimart (Hai Ba
Trung), Savico Megamall (Long Bién). Thdi gian
diéu tra tu thang 3 dén thang 4 nam 2016. Day
déu 1a nhiing siéu thi 16n thu hit dong dao dsi
tuong nguoi tiéu dung tit di moi thanh phan
dén tham quan va mua hang. DPé c6 dugc thong
tin vé nhan thtic ctia ngudi tiéu dung véi thuc
phdm hitu co, phi€u héi ban céu tric dudc thiét
ké ngin gon dam bao thu thap théng tin cha
yéu trong khoang 15 phit. Téng s6 203 phiéu
héi véi ddy du thong tin can thiét duge dung dé
phén tich trong nghién ctiu nay.

Ngudi dugc hoi sé tham gia tra 16i hai cau
héi ¢ ban dé kiém tra vé nhan thic déi véi thuc
pham hiiu co theo quy trinh nhu s¢ d6 dudi day:
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Cau 1: Trng nghe noi/biét
vé thwe pham hiru co
khéng?

Tra |oi: Co/biét

A 4

Cau 2: Thywc phdm hiru co
la gi?

Tra |oi:
Chwa/Khéng

Khoéng n@u dujc_)’c
dac diém ve
hiru co

Néu duwoc cac
dac diém hiru co

Nhém 1: Chuwa tirng biét
(khéng cé nhan thirc)

Nhom 2: Biét nhung
khéng hiéu (nhan thirc
khéng day da)

Nhém 3: Hiéu/co nhan
thire dung/day du

Biéu d6 1. Quy trinh phan loai cAp d6 nhan thitc cia ngudi tiéu dung vé thuc pham hitu co

Nguén: Phac hoa ctia tac gia

Theo quy trinh trén, nguci tham gia sé dude
héi cau héi tha nhat: “Ong/ba da tiung nghe
n6i/biét t6i vé thuc phdm hitu co chua?”.

- Néu tra 1oi “chua/khéng”, thi sé ding lai.
Va nhiing ngudi nay dudc x&p vao nhéom “Chua
tung nghe noi”.

- Néu tra 181 “c6/biét”, thi sé chuyén sang
cau hoi 2.

Cau hoi tht 2 ¢6 ndi dung: “Vay dng/ba lam
on cho biét thuc phdm hiiu co 1a gi?”.

- Né&u cau tra 16i c6 dé cap dén cac dic diém
vé canh tac hiiu co nhu: khong st dung thudc
héa hoc, khong st dung phin héa hoc, khong
chat kich thich téng trudng va khéng cé chat
bao quan thi sé dude xEp vao nhém 1a “Hiéu biét
day di”. Thuc té, sé c6 nhiing ngudi chi tra 16i 1a
khong sti dung thudc héa hoc (thudce tri siu),
hay khong st dung phan bén héa hoc thi van
dudc xEp vao nhém “Hiéu biét day da” nay.

- Néu cau tra 16i khong dé cap cac dic diém
cia canh tac hiiu co néu trén thi sé xép vao
nhém “Nghe néi nhung chua hiéu”. Pa s6 ngusi
tiéu dung thudc nhém nay tra 15i thuc phidm
hiiu co 14 sach, 1a an toan, c6 nhan hiéu (ching
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han VietGAP) hay dudc nhap khéu ti nuéc
ngoai, hodc khong néu duge ¥ kién.

Nhu vay, nghién ctu sé phén loai dugc 3
c&p d6 nhan thic vé thuc phdm hiiu co xép theo
thét ty ti thdp t6i cao: chua tiing nghe noéi
(khong c6 nhan thtc), nghe néi ma khong hiéu
(nhan thic khéng ddy da) va hiéu biét dung
(nhan thic day dua).

2.2. Phuong phap phan tich

2.2.1. Phan té va kiém dinh su khac biét
gitta cac nhom

Ngudi tiéu dang sé duge phan lam ba nhom
nhu mé ta phia trén. Sau d6, kiém dinh su khac
biét dudc ap dung (bao gdbm kiém dinh Pearson
va Kruskal - Wallist cho 3 nhém) sé gitip vach
ra nhitng dic diém khac biét lién quan t6i cac
cdp d6 nhan thtc khic nhau cua ngudi tiéu
duing vé thuc pham hitu co.

b. M6 hinh ordered logit model

M5 hinh ordered logit phi hgp nhim phan
tich dic diém cta bién phu thudc cé tinh chat
phan cap bac cao thap trong mtic d6 nhan thiic.
Muc dich 1a xac dinh ddéng thoi tat ca cac yéu to



¢6 thé anh hudng t6i nhan thic vé thuc phdm
hiiu co trong nghién céu nay.

Theo d6, cac cdp d0 nhan thtic cua ngudi
tiéu dung dugc phan loai va ma héa nhu sau:

Nhém chua tiing nghe néi (y = 1)

Nhém nghe néi nhung chua hiéu (y = 2)

Nhém hiéu diy dua (y = 3)

Nhan thtc ngusi tiéu dung cé thé duge bidu
thi trong mét mé hinh tha bac (ordinal model)
v6i mot bién tiém &n (latent variable), ki hiéu
y*. M6 hinh héi quy bién tiém 4n nay cé dang:

yit =x0t+ g

trong d6: i 14 quan sat thi i, x; 1a bién doc
lap, € 14 sai s6 ngau nhién, a 1a hé s6 uéc lugng
cua md hinh

Vay x4c xuit cua lga chon thi j (trong
nghién ctiu nay, j = 1, 2, 3 tuong Gng véi 3 cap
d6 nhéan thtc) sé dude xac dinh nhu sau:

Pr(y,=)) = F(Tfj - X;0) - F(Tfj o1 - X500

Trong d6 F(z) 1a ham phan phéi tich liy
(cumulative distribution function - c.d.f) cta ¢
m; va m; _; la nhiing diém ngudng (cutting points
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hay thresholds). Gia dinh & phan phéi logistic,
thi F(z) = e*/(1+e%, trong dé z thé hién 1a mot
ham véi cac bién va tham s6 x;, a, 7 va m;_; dude
dé cap 6 trén.

T4t ca cac tham s6 & va m, m;_; duge tinh toan
bing phuong phap uée Iuong hop 1y cuc dai (log -
likelihood maximization) ham phén bé xac xuét 6
trén. P& ude lugng anh hudng cta cac bién giai
thich t6i nhan thiic ngudi tiéu dung, ching toi uée
lugng cac miic anh hudng bién (marginal effects -
ME) tai diém trung binh. Anh hudng bién cla x4c
xuat lua chon cac phuong an j (G = 1, 2, 3) khi bién
héi quy doc lap x, thay d6i dude xac dinh bing
(Cameron va Trivedi, 2009):

al)réyx;]) = {F'(ﬂj=1 —xia)—F'(ﬂj —xl.a)}a,,

Cac kiém dinh su khéc biét (Pearson va
Kruskal - Wallist) va u6c lugng hgp i cyc dai
(maximum log - likelihood estimation) cua moé
hinh orderd logit dugc tinh todn bing phan
mém STATA 10.0.

T4t ca cac bién gidi thich trong mé hinh
ordered logit model dugc liét ké trong bang 1.

Bang 1. Cac bién giai thich dugc st dung trong mé hinh ordered logit model

Ki hiéu bién M ta bién Tbri‘:]r;]g E;f“ﬂzcnh
ANTOAN Danh gia cua nguoi tieu dang vé murc do an toan thue ph&m néi chung hién nay 2,22 0,74
(thang do likert 5 cap: 1 = rat khéng an toan, 5 = rat an toan)
NHAN_HIEU Mirc d6 quan tam vé& ngudn gbc/nhan hiéu san pham 2,25 0,64
(1= khéng quan tam, 2 = thinh thoang dé y, 3 = luén quan tam dé y)
HOCVAN Hoc van clia nguoi tiéu dung (sb nam di hoc) 14,30 2,98
GIOITINH Gidi tinh clia nguoi tiéu dung (1 = nir, 0 = nam) 0,72 0,44
TUOI Tudi ngudi ctia ngudi tiéu ding (ndm tudi) 35,59 9,65
THUNHAP Thu nhap binh quan hang thang® ctia hd (1 = thap, 2 = trung binh, 3 = cao) 2,00 0,70
CONGCHUC Nghé nghiép: cong chirc nha nwéc (1 = cdng chirc nha nwéc, 0 = khac) 0,16 0,36
QUANLY Nghé nghiép: quan ly doanh nghiép (1 = nha quan ly DN, 0 = khac) 0,07 0,26
NONGDAN Nghé nghiép: néng dan (1 = néng dan, 0 = khac) 0,06 0,24
GIAOVIEN Nghé nghiép: gido vién (1 = gido vién/nghién ctu, 0 = khéc) 0,11 0,32
BACSI Nghé nghiép: bac si (1 = bac si/y t&, 0 = khac) 0,11 0,32
KITHUAT Nghé nghiép: Ki thuat vién (1 = ki thuat vién/cong nhan, 0 = khac) 0,12 0,33
HANHCHINH Nghé nghiép: nhan vién hanh chinh/kinhd doanh (1 = nhan vién hanh chinh/kinh 0,37 0,47

doanh céng ty, 0 = khac)

Chui thich: *Miic thu nhap thap, trung binh, cao dugc mo ta chi tiét trong bang 2.

Nguon: Két qua nghién citu (2016)
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3. KET QUA VA THAO LUAN

3.1. Nhan thiic ctia ngusi tiéu dung vé thuc
pham hitu co

3.1.1. Pic diém cua nguéi tiéu ding

Nhin chung, ngusi tiéu dung tai cac siéu thi
¢6 do tudi binh quan tit 35 dén 40 va nit gidi 1a
ngudi di mua sim chu yéu (Bang 2). Ngudi tiéu
dung 6 nhém hiéu vé thuc phdm hiu co c6 do
tudi cao hon va su khac biét ¢6 ¥ nghia thong keé.
Hoc vdn binh quin ctia nhém ngudi tiéu dung
khéa cao va c6 xu huéng cao hon & nhém hiéu vé
thuc phdm hiiu co véi § nghia théng ké ¢ mic
1%. Mot ntia s6 ngudi tiéu dung dude diéu tra co
thu nhap cia cd ho binh quan thang trong
khoang 8 dén 15 triéu. Nghé nghiép ctia nguosi
tiéu dung tap trung & cac vi tri bao gbm nhan
vién hanh chinh/kinh doanh chiém (33%), cong
chtic nha nuée (16%), ki thuat vién/cong nhan
(12%), hai nhém bac si/y ta va gido vién/nghién
ctiu vién chi€m 11% méi nhém. S& con lai lam
noéng nghiép hay quan ly doanh nghiép véi dudi
7% mbi nhom.

3.1.2. Nhan thiic vé thuc pham hitu co

K&t qua nghién ctiu chi ra rang chi khoang
10% tong s6 ngudi tiéu ding 6 Ha Noi 1a ¢6 hiéu
biét dung/diy da vé thuc phdm hiiu co. Trong
khi d6, 50% da tting nghe néi t61 thuat ngt htiu
c6 nhung lai khong hiéu vé né, diéu nay la kha
tuong déng véi nhiing bai viét truéc vé nhan
thtic ngudi tiéu dung vé thuc phdm hitu co
(Truong Minh Hoang, 2012). Mtc d6 nhan thic
han ché& ctia ngudi tiéu ding vé thuc pham hiu
cd ¢6 thé xuét phat tir thong tin chua phd bién,
chua diy dua hoac chua hiéu qua ma da duge dé
cap trong moét nghién ctu cua Gracia va de
Magistris (2008). Trong nghién ciu nay, nhiéu
ngudi tiéu dung chi méi nghe néi ma chua hiéu
rd thuc phdm hitu cd, hodc nham 1an vé6i thuc
phdm an toan hay hgp vé sinh (Biéu db 2),
tuong tu két qua da dugc dé cap trong cac
nghién ctu truéc d6 tai cac qudc gia khéac
(Acheampong et al., 2012; Aarset, 2004). Cu thé,
khoang 68% cho ring thuc phdm hiiu co 1a thuc
phdm an toan, sach; hodc 1a mét loai thuc phdm
¢6 nhan hiéu chiing nhan (28%).

Bang 2. Dic diém ctia ngudi tiéu ding phan theo nhém cap dé nhan thic

Nhan thirc vé thwe phdm hitu co theo nhém

Bién s6 ch " = Qﬁnmém
wa nghe noi Nghe nhwng chwa Hiéu dinh (P value)
n=73(40%) hiéu n =101 (50%) n =29 (10%)
Tuéi trung binh (ndm tuéi) 34,6 35,3 39,2 0,097°
Gidi tinh
Nam - n (%) 21 (29%) 25 (25%) 10 (34%) 0,563°
NG - n (%) 52 (71%) 76 (75%) 19 (66%)
Hoc van (ndm hoc) 13,0 15,0 15,1 0,000°
Thu nhap binh quéan thang clia ho
Thép (< 8 triéu): n (%) 21 (29%) 22 (22%) 5(18%) 0.169°
Trung binh (8 - 15 triéu): n (%) 36 (49%) 57 (56%) 12 (41%) '
Cao (> 15 triéu): n (%) 16 (22%) 22 (22%) 12 (41%)
Nghé nghiép
Noéng dan: n (%) 7 (10%) 5 (5%) 0 (0%)
Ki thuat vién: n (%) 16 (22%) 9 (9%) 0 (0%)
Giao vién: (%) 2 (3%) 15 (15%) 6 (21%) 0.000°
Bac si: n (%) 4 (6%) 18 (18%) 1(3%) '
Nhan vién hanh chinh/kinh doanh DN: n (%) 30 (41%) 27 (27%) 7 (24%)
Quan ly DN: n (%) 9 (11%) 11 (11%) 3(10%)
Coéng chire nha nwéc: n (%) 5 (7%) 16 (15%) 12 (42%)
Quy mé hé (nguwoi) 3,9 3,9 3,8 0,709°

Chui thich: * Kiém dinh Kruskal - Wallis, "Kiém dinh Pearson.
Nguon: Két qua nghién citu (2016)
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Thue phdm dwoc nhap to nwéc
ngoai

Thuc phdm cé nhan hiéu chirng
nhan

La thwe phdm an toan va sach m

0%

10%

20% 30% 40% 50% 60% 70%

Biéu d6 2. Cach hiéu vé thuc pham hitu co cia nhém ngudi timg nghe néi (n = 101)

Nguén: Két qua nghién cttu (2016)

3.2. Panh gia cua ngudi tiéu dung vé an
toan thuc phim va s quan tim téi ngudn
g6c/nhan hiéu san pham

S6 ngudi tiéu diung ¢ Ha Néi cho ring thuc
phdm hién nay néi chung la khong an toan
chiém téi 66,7%. Trong d6, 80% s6 ngudi trong
nhém hiéu biét vé thuc pham hiiu co lo sg trude

100%
80% B AN toan

60%

OBinh
thuwdng

40%

Khoéng an

20% toan

ORé&t khong

0% an toan

Hiéu

Chua hé Nghe
nghe néi  nhwng chua
hiéu

Biéu d6 3. Panh gia ctia ngudi tiéu dung
vé su an toan thuc pham

Chii thich: Su khéc biét gitia cac nhém cé y nghia thong ké
(Kruskal - Wallis test: chi - square = 7,377, p = 0,025)
Nguén: Két qua nghién cttu (2016)

su khong an toan cia thuc phdm hién nay (Biéu
do 3). V& miic @6 quan tAm t6i nhan hiéu/nguon
gbc san phim, c6 37% s6 ngudi dude héi ludn
quan tadm, 52% thinh thoang dé y. Su khac biét
ro rét gitia cac nhém theo mic d6 quan tam téi
nhén hiéu va nguén géc 6 nhém hiéu cao hon
hén so véi hai nhém con lai (Biéu db 4).

100%
80% B Ludn
60% quan
tam
40%
20% @ Thinh
0% thoang
S . dey
Chwa he Nghe Hiéu
nghe néi nhung
chwa hiéu

Biéu d6 4. Su quan tam ctia ngudi tiéu dung
vé nguén géc/nhan hiéu thuc pham

Chii thich: Su khéc biét gitia cac nhém cé y nghia thong ké
(Kruskal - Wallis test: chi - square = 37,968, p = 0,000)
Nguén: Két qua nghién cttu (2016)
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3.3. Nhan t6 anh huéng t6i nhan thic vé
thuc pham hitu co

Bang 3 cho thdy su quan tim t6i ngudn
gbc/mhan hiéu san pham anh hudng tich cuc t6i
nhén thtc vé thuc phdm hiiu co. Tuong tu vay,
ngudi tiéu dung véi d6 tudi va trinh d6 hoc van
cao hon thi ¢6 nhén thic vé thuc pham hiiu co t6t
hon, diéu nay cling dugc phat hién trong nghién
ctiu khac (Roitner - Schobesberger, 2008).

Ngoai ra, ngudi tiéu dung véi nhiing danh
gia vé su khong an toan ctia thuc phdm hién
nay phan 4nh mtic d6 nhan thiic cao hon vé thuc

phadm htiu co. Su khéac biét vé nghé nghiép
cling anh hudng t6i miic d6 nhan thic, tuong
déng véi két qua trong modt s6 nghién cidu
truée day (Kumar, 2011; Aryal et al., 2009).
Cu thé, chtic nha nude
vién/nghién ctu vién c6 nhan thtc tét hon vé

cong va giao
thuc phdm hitu co so v6i nhém nghé nghiép
khac. Piéu nay c6 thé duge giai thich ring
nhiing ngudi nay cé thé tich cuc va dé dang
ti€p can thoéng tin vé thuc phdm hitu co tot
hon béi tinh ch&t céng viéc hodc do su quan
tAm nhiéu hon vé an toan thuc pham.

Bang 3. K&t qua udc lugng tir moé hinh ordered logit

M6 hinh day du

M& hinh rat gon

Coef. SE Coef. SE
ANTOAN -0,43* 0,21 -0,43* 0,21
NHAN_HIEU 1,57 0,29 1,58+ 0,29
HOCVAN 0,15* 0,07 0,15%* 0,06
GIOITINH 0,11 0,35
TUOl 0,04** 0,02 0,04** 0,02
THUNHAP -0,05 0,26
CONGCHUC 1,62%** 0,48 1,61%+ 0,42
QUANLY -0,26 0,64
NONGDAN 0,09 0,79
GIAOVIEN 0,90* 0,53 0,89* 0,48
BACSI 0,23 0,52
KITHUAT 0,13 0,57
HANHCHINH 0,37 0,81
D, (cut1) 5,54 1,62 577 1,46
D, (cut2) 8,91 1,72 9,14 1,57
S6 quan sat 203 203
Log likelihood -155,0 -155,4
LR chi - square 93,20** 92,47
Pseudo R 0,23 0,23
McKelvey & Zavoina's R 0,44 0,44
Count R? 0,65 0,66
AIC 338,0 326,7
BIC 384,4 353,2

Chuii thich: *, ** va *** chi miic y nghia théng ké tai 10%, 5% va 1% tuong ting

Nguon: Két qua nghién citu (2016)
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Bang 4. Uéc lugng miic d6 Anh hudng cta cac nhan t6
tdi nhan thitic dua vao anh hudng bién

Anh huéng bién (Marginal Effects)

Y=1 Y=2 Y=3
ANTOAN 0,091 -0,061 -0,030
NHAN_HIEU -0,333 0,225 0,108
HOCVAN -0,032 0,022 0,010
TUOI -0,009 0,006 0,003
GIAOVIEN -0,158 0,077 0,081
CONGCHUC -0,259 0,081 0,178

Nguon: Két qua nghién citu (2016)

Anh hudng gi6i tinh, thu nhap t6i nhan
thtic vé thuc phdm hiiu cé khong duge phat
hién trong nghién ctiu nay. Két qua nay tuong
dong v6i moét nghién ctu khac & Thai Lan
(Sangkumchaliang and Huang, 2012). Trong
khi d6, nghién cu cua Aryal et al. (2009) phan
anh nam giéi c6 nhan thitc vé thuc pham hitu
co tdt hon. Trai véi ki vong, khong tén tai méi
quan hé c6 y nghia thong ké gitia vi tri bac sily
t4 v6i nhan thic vé thuc phdm hitu co. C6 thé
thuc pham hiiu cd van con méi mé hon thuc
phdm chiic nang (functional food), loai thuc
phadm thuong dude bay ban trong cac hiéu
thuéc/bénh vién.

Mtc d6 anh hudng ctia cic nhan t6 t6i nhan
thiic vé thuc phdm hitu co dugc liét ké trong
Bang 4 thong qua gia tri 4anh hudng bién
(marginal effects). Chdng han, mot su ting lén
trong miic d6 quan tdm vé nhan hiéu/ngudn goc
(vi du t& nhém khong bao gié quan tidm téi
thinh thoang quan tAm hoic luén quan tam) sé
lam tdng xac xudt nhan thic t6t hon vé thuc
pham hitu co 1én 33%.

4. KET LUAN VA KHUYEN NGHI

Nhan thiic vé thuc phdm hiiu co 6 Viét nam
con rat han ché. Nhiéu nguoi nham lan gifia
thuat ngt thuc phdm hitu co va thuc phdm an
toan. Su quan tam t6i nguén goc/nhan hiéu va
nhiing danh gia vé tinh hinh an toan thuc phdm
cua ngudi tiéu dung déng vai trdo quan trong
trong nhan thic vé thuc phdm hiiu co. Ngoai ra,

anh hudng cta trinh do hoc van va tudi la ti 1é
thuan véi nhan thiéc vé san phidm hitu co.
Nhiing ngusi lam viéc trong co quan nha nude
hay gi4o vién, nghién ctiu vién c¢6 nhan thtc tot
hon vé thuc phdm hiiu co.

Nhiing két qua nay cung cadp nhiing Gng
dung chinh sach quan trong nham nang cao
nhan thtc vé thuc phdm hitu co, qua dé gop
phan thuc ddy su phat trién thi trudng cac san
pham hitu co & Viet Nam. Trudc tién, Nha nuée
va cac cd quan lién quan ciAn nang cao nhan
thtic cia ngudi tiéu ding vé van dé an toan thuc
phdm néi chung. Thit hai, cAn cung cdp thong
tin rong rai hon, day du, cu thé va ré rang hon
vé thuc phdm hitu co cho ngusi tiéu dung dé ho
hiéu rd duge dic diém, 1oi ich va cac théng tin
lién quan. Viéc bay ban truc ti€p thuc phadm hitu
¢d v6i chiing nhan dam bao gin véi nhan mac
dic trung sé gbép phan thuyét thuc nguoi tiéu
dung tin tudng vao chat lugng va lgi ich cua
thuc pham hiiu co. Bén canh cac kénh thong tin
truyén thong nhu truyén hinh, phat thanh, thi
viéc quang ba théng qua méi quan hé ca nhan,
ching han thong tin t6i bac si, gido vién - nhiing
ngudi c6 thé truyén tai lai cho ngudi khac (bénh
nhén, sinh vién) c6 thé phat huy tac dung tich

cuc va hiéu qua.
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