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TOM TAT

San xuét va phan phdi bia thi cdng déng chai qua chudi nha hang la mét chién lwoc ddc dao, khac biét, mé ra
tiém nang téng trwdng cho cac dong bia tha cong trong nwéc. Nghién clru nay lam ré nhirng yéu to6 dan dén quyét
dinh tiéu dung bia thi céng déng chai clia thuc khéach trong phan khic néi trén. D liéu gdm 287 phiéu didu tra thu
thap theo phwong phap chon mau phi xac suét, s& dung bd cau héi lwa chon thwe phdm rit gon (SFCQ). Qua trinh
wéc lwong mo hinh két hop gitka phan tich nhan t& kham pha (EFA), phan tich nhan té khdng dinh (CFA) va hdi quy
Probit. K&t qua cho thy, cac yéu té c6 co s& virng chic, 1am ting kha nang tiéu ding l1a gi¢i tinh nam, trinh dé hoc
van phé thdng va cam nhan cla thyc khach vé san pham. Khang dinh vé& d4u cda yéu t6 thu nhap chwa chéc chéan,
ngoai tr» anh hwéng Am cta nhém thu nhap trung binh thap. Két qua gitp doanh nghiép xac dinh rd hon khach hang
muc tiéu, tlr d6 xay dwng cac chién lwoc marketing, truyén théng mét cach hiéu qua.

Tu khéa: Bia tht cong, quyét dinh tiéu dung, chudi nha hang, latent probit, FCQ.

Consumer Choice of Bottled Craft Beer
in the Restaurant Chain Segment in Hanoi City, Vietham

ABSTRACT

The off-trade production and distribution of bottled craft beer through restaurant chains represent a distinctive
and innovative strategy that opens new growth potential for domestic craft beer producers. This study examines the
factors influencing consumers’ choice of craft beer within this specific segment. Data were collected from 287 valid
survey responses using a non-probability sampling method and applying Shortened Food Choice Questionnaire
(SFCQ). A restricted regression model was derived through combining Exploratory Factor Analysis (EFA),
Confirmatory Factor Analysis (CFA), and finally, Probit regression. The results indicate that male gender, high-school
education level, and consumers’ perceptions of product attributes are statistically significant and positively associated
with the likelihood of bottled craft beer consumption. The direction of the income effect remains inconclusive, except
for a negative influence observed among the lower-middle-income group. These findings assist craft beer enterprises
in precisely identifying their target customers and in formulating marketing and communication strategies that
effectively convey the distinctive value of bottled craft beer and enhance consumers’ experiential engagement-both
across the restaurant chain and among mainstream customers within the defined segment.

Keywords: Craft beer, factors influencing, restaurant chain, latent probit, FCQ.

thuoc vé cac nha may bia 16n 6 trong nuéc (D6
Thi Bich Thuy, 2022). Trong danh muc san

Viét Nam la mot trong nhiing thi trudng pham bia, phd bién nhit 1a cac dong bia laser
tiéu thu rugu bia dtung ddu Pong Nam A. Tong (bia dd con thap), bia khong con, bia tuoi,.. Cac
san lugng toan nganh uéc dat 3,8-4,0 ty lit/nam san phdm nay c¢6 mau ma da dang va thay déi
ké tir sau 2020 (VIRAC, 2024) véi ty trong 80% thudng xuyén dé dap ung nhu ciu cta thi

1. DAT VAN DE
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truong. Bén canh d6, tit nhiing nam 2015, thi
trudng ciing danh ddu su ra mit cia mot s6
dong bia thu cong noéi dia, khdi dau 1a Ibiero,
36-Streets, GolfBeer,.. (IPOS, 2023) véi doanh
thu u6c dat 570 triéu USD vao nam 2024
(IMARC, 2024).

Bia tht cong dude san xuat theo quy trinh
khéc biét so véi bia laser 6 tinh chat nguyén
litu, quy m6 mdi mé lén men, nong d con,
huong vi dic trung va cd quy cach déng chai
(Baiano, 2021). Sy xuat hién cua bia nay con
lam cho hé théng phan phéi da dang hon, bao
gdbm ca on-trade va off-trade. Trong do,
on-trade (tiéu dung tai chd), noi khach hang
trai nghiém dung bia truc ti€p tai quay nhu
taproom, quan bar, nha hang,. Nguge lai,
off-trade 14 kénh san phdm dugc mang di, bao
gbm céc diém ban truyén thong (gom dai ly, siéu
thi, ctia hang) va cac kénh hién dai nhu thuong
mai dién td, mang xa hoi va dic biét 1la chubdi
nha hang cao cdp hoic chuyén biét (IMARC,
2024). O kénh off-trade, san phim duge déng
chai hoéc lon, gitp luu gitt huong vi va gép phan
gla ting san lugng va md rong tép khach hang.

Phan phéi san phdm déng chai qua chudi
nha hang 1a huéng di doc dao, khac biét, mé ra
khong gian phat trién méi cho cac dong bia thu
cong trong nude. Cach thic nay cho phép bia
tht céong xAm nhap thi truong dai ching, canh
tranh truc tiép véi cac dong bia laser déng
chai. Theo bao cao cia IMARC (2024), thuong
hiéu 36-Streets 14 mot trong s6 don vi nodi dia
tién phong dan dit xu huéng trén & thi trudng
Ha Nbi. Thong qua cac hop dong hgp tac, bon
dong san phidm dic trung ctua thuong hiéu da
duge dua vao thuc don ctia chudi nha hang
phong cach chau Au Union District thudc hé
sinh thai cta tap doan Golden Gate, bén canh
3 mAu bia tha céng dang lon phan phdi thu
nghiém (giai doan 2022-2023) & chudi Gogi,
Manwah, Kichi-Kichi (Trucéng Thinh, 2022).
Nhim gép phan bé sung bing ching thuc
nghiém vé ddng co lua chon bia thu cong déng
chai trong mot thi trudng méi ndi, bai bao phan
tich cac yé&u t6 chi phéi lua chon tiéu dung trén
dii liéu khao sat khach hang tai Union District
- mot trong nhiing chudi nha hang tién phong
trong phan khac nay tai Ha No6i1. Nghién ctu
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st dung bd cau héi Lua chon thuyc phdm - Food
Choice Questionnaires (FCQ) (Steptoe & cs.,
1995), v6i phién ban rat gon cho bia thu céng
do (Rivaroli & cs., 2022) dé xuit. Qua day,
nghién ctiu gép phan dé xuit gidi phap giup
don vi kinh doanh xiy dung chién lugc
marketing phu hgp.

2. PHUONG PHAP NGHIEN CUU
2.1. Thu thap s6 liéu

Nghién ctiu st dung phuong phap chon mau
phi xac suit do khéng c6 khung mau day du ctua
toan bd khach hang st dung bia tht cong tai
chubi nha hang diéu tra. Trong d6, dia diém
khao sat duge lua chon c¢é cha dich phu hop véi
muc tiéu nghién ctu, két hdp véi dinh mtc khi
thu thap di liéu nham bao dam mau diéu tra
phan b8 hgp 1y theo thoi diém va nhém khéach
hang. Doi tugng phdéng van la thuc khach dén
nha hang Union Districts Long Bién, Ha Néi, tu
18 tudi va déng § tham gia. Khao sat trong
thang 7/2024, lién ti€p khoang hai tudn dén khi
dat s6 mAu can thiét. Hinh thic phdong van la
truc ti€p bing bang cau héi véi quy trinh mo ta
d hinh 1.

Quy mb téng thé duge xac dinh dua trén sé
lugng khach hang cta chudi nha hang, khoang
20.000 lugt khach/nam (Phdong van quan ly nha
hang, 2024). Do téng thé hitu han, ¢6 miu dudc
tinh theo céng thtic cia Krejcie & Morgan
(1970) (Althubaiti, 2023).

7% x p(l —p)
7* X p(l - p)

NV

V6i cac théng s6 thiét lap & trén thi
N’ = 20.000, sai s8 bién & = 0,05, ty 1& tong thé

p=25%, z = 1,96 § mtic y nghia 95%; két qua
tinh duge N = 285.

N:

e+

Trong cbéng thic trén, ty 1é téng thé
(population proportion) p dudc hiéu la ty 1é uéc
tinh khach hang c6 hanh vi tiéu dung bia thu
cong trong tong thé khach hang thudc pham vi
nghién ctu. Mot s6 tai liéu cho biét ty 1& dan s6
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trudng thanh dung d6 udéng cé con khoang
50,3% (Luu Bich Ngoc & Nguyén Thi Thiéng,
2018) nhung chua cé6 s6 liéu vé ty 1é tiéu dung
bia thui cong trong nha hang. Do vay, chiung t6i
tién hanh quan sat so bd tai diém ban dé xac
dinh. Nhém nghién ctu theo doi lugng khach
dén vao khung gid cao diém (ngay Chu nhat, tit
19:00-20:00) trude tudn diéu tra. Tai thoi diém
d6, nha hang tiép nhan 60 khach thudc nhém
d61 tugng nghién ctiu, trong dé 14 ngudi cé tiéu
dung bia thu cong, tuong tng 23,3%. Két qua
cong don trong budi t6i cho ty 1& x&p xi 25%.
Trén cd s6 d6, nghién ciu st dung p=25% lam
ty 16 ude tinh ban dau dé xac dinh ¢ mAu, thay
vi sti dung gia tri méc dinh 14 p = 0,5. Két qua
thu dugec N = 285. D¢t phong van thu duge 287
quan sat, dap tng yéu cau toi thiéu & cong thic
trén doéng thoi phu hdp véi thong 1& vé dung
lugng mau cho phan tich nhan t6 kham pha

(EFA), tiic trén 10 quan sat/bién do luong (27
bién) (Hair & cs., 2021). Tuy nhién, do dic diém
chon miu tai diém ban, nghién citu than trong
trong viéc suy rong két qua ra ngoai pham vi
khach hang cia chudi nha hang dude khao sat.

No6i dung bang héi gbm hai phan. Phan 1
gbm cac cau hdi lua chon thuc phdm rit gon
(Shorterned FCQ - SFCQ) dung cho bia thu
cong do Rivaroli & cs. (2022) dé xuit. Day la
ban rut gon tu bo FCQs goc, dugc minh ching
hiéu qua ap dung cho bia tht cong (Nicolosi &
cs., 2025). Bo SFCQ gili nguyén 9 yéu td ban
d4u nhung s6 cau hoi rat lai tit 36 con 27 cau
(Hinh 1). Thang do Likert thuan chiéu dugc
thiét k& nhat quan tu “1 - rat khong dong
¥’ dén “5 - rat déng y”. Phan 2 hdi vé dic
diém nhan khdu hoc. Truéc khi phdéng vén
chinh thtic, bang héi da dugdec phéng van thi dé
diéu chinh.

Buwdce 1. Quan sat va lwa chon khach hang |3 nguai 1én va dd 18 tudi

Cé
Khén ) ‘: ;
g Budrc 2. Gidi thiéu vé ban than va cudc diéu tra
Co
Khéng <

Buédc 3. Loi moi tham gia tra |01 phdng van

| co

Budc 4. Sang loc: Ong/ba d3 udng bia 36-Street chuwa? (3 phwong &n)

A
2-Biét nhwng chua thir

| 3-Khong bie

v

1-Cam gidc khi udéng (Mood): 2
3- Van dé sirc khoe (Health Concerns): 3

5- Gia ca (Price): 4

Buwéc 5. HOi Phan |- Cac cau héi SFCQs (27 cau héi), 9 yéu té:

6- Kiém soat cin ning (weight control): 3
7- Van dé dao drc (Ethical Concerns): 3
8- Mirc d6 quen thudc (Familiarity): 3
4-Thanh phan tw nhién (Natural Content): 3 9- Tién lgi trwc tuyén (Convenience): 2

2- Hap dan cam quan (Sensory Appeal): 4

} !

| Budc 6- HOi Phan I1: Théng tin chung vé ngudi duoc didu tra |

'

Budc 7- CAm on va két thic diéu tra |

Hinh 1. Quy trinh diéu tra
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MG hinh ban dau HO_FCQs
(9 bién tdéng, 27 bién quan sat)

A

Phan tich CFA (bién FCQs)
(1an 1, 2.. k)

Khéng phu hep

A
Pha hop

Phan tich EFA (bién

Phu hop

\ A

FCQ)

Phan tich héi quy Probit

Hinh 2. Quy trinh phan tich dit liéu thu dugc tit bd cadu hoi SFCQs

2.2. Phan tich s6 liéu

Qua trinh phan tich di liéu bat dau véi
phan tich nhan t6 khdng dinh (Confirmatory
Factor Analysis - CFA) cho mo6 hinh goc
HO_FCQ véi SFCQ c6 san. K&t qua cho thay do
chit chua t61 uu nén buéc tiép theo dung EFA
dé tai ciu truc cac bién tong rdi khing dinh lai
bang CFA tucng ting. Nhu thong 1, nghién citu
st dung phuong phap trich xuidt ‘Prinipal
Component Analysis’ v61 phép xoay Varimax,
cling cic ngudng tiéu chuin: KMO > 0,5; kiém
dinh Barlett c6 P <0,05; Eigenvalue > 1,0; téng
phuong sai trich > 50% va hé s6 tai nhan t6
(Factor loading) > 0,5 (Hair & cs., 2014).

Sau k = 9 1an diéu chinh, cic bién téng va
bién quan sat phu hop di duge loc ra cho phan
tich héi quy (Hinh 2). Trong nghién ctu nay,
ham héi quy Probit duge st dung dé xac dinh
cac yéu t6 anh hudng dén kha ning (hay xéac
suat) khach hang da tiéu dung bia tha cong
déng chai vi cac ly do: i) CFA/EFA thuong dung
Probit mac dinh; ii) gidp cac giai doan phéan tich
duge nhat quan; va iii) giip d6i chiing két qua
v6i phan tich gsem. Trong ham Probit, bién phu
thudc nhi phan Y c6 gia tri Y = 1 néu thuc
khach da tiing uéng bia 36 Streets, va ngugc lai
Y = 0 (c6 biét nhung chua thi hodc khong biét),
v6i xac sudt:

PY = 11 %) = 0() = B, + By, + buxs +.
+ Bixy 1)
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Trong d6: ®(z) 14 ham phan phéi tich liy
cta chuén tic (CDF); B, va B; lan lugt 1a hé s6
chin va hé s cua bién doc lap x;, i = (1,m)

Kha ning Y nhan gia tri la ‘0’ hay ‘1’ dugc
uéc lugng qua bién tiém &n Y lién tuc theo
cong thic:

Y =By + Bux, + Xy ot Pixi g (2)

Sai s6 ¢ ¢6 phan phdi chudn téc, ¢ ~N(0,1)
1néuY >0

nén: Y = o,
OnéuY <0

VAP(Y = 1x) = P(e > - XB) = DXP)  (3)

Viéc dién giai cac hé s6 thong qua dau va do
16n. Xét vé dau, néu B, > 0 thi bién x; tang lam
xac suat Y = 1 tang; ngudc lai B; < 0 thi bién x;
tang lam xac suat Y = 1 gidm. D6 16n ctia hé s6 B
trong ham Probit hay hiéu tng bién (marginal
effect) dugc tinh theo:

a(P(%Tzimx) = CD(XB)xﬁid)(.) véi 12 ham
mat d6 chuén (PDF) 4)

D6 chit cia mo hinh thé hién qua tham sé
Pseudo R% Gia tri naycang 16n thi mé hinh
cang phu hgp véi tap dii liéu, ngudng chap nhan
dugce 1a 0,2 (Wooldridge, 2015). Trong qua trinh
phan tich, k¥ thuat héi quy tiing budc stepwise
va m6 hinh Lasso dugde b6 sung dé tu dong qua
trinh chon bién. Stepwise gitp thém/bét bién
doc lap dua trén ngudng y nghia théng ké
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(P-value <0,1) cho dén khi mé hinh khéng con
cai thién dang ké. Bén canh d6, ky thuat Lasso
(Least Absolute Shrinkage and Selection
Operator) do Tibshirani (1996) phat trién, ciing
dudc két hop dé tim ra mé hinh rdit gon nhat
nhung van gitt dugc t61 da s6 bién gidi thich c6 ¥
nghia théng ké.

3. KET QUA NGHIEN CUU
3.1. Pic diém cta d6i tugng diéu tra
3.1.1. Péiic diém nhan khiu hoc

Pac diém nhan khau hoc duge thu thap bao
gbm gi6i tinh, d6 tudi, trinh d6 hoc van, nghé
nghiép va thu nhap binh quan/ngudci/thang. Tap

khach hang c6 ty 1& 54% la nam; 81,6% dudi 35
tudi; 49,1% c6 bang tir dai hoc tré lén; 69,0% la
nhén vién vin phong (NVVP) hoéc tu doanh; va
57,4% c6 thu nhap 10 triéu déng/ngudi/thang trd
lén (Bang 1). Chan dung khach hang hai nhém
da - chua dung (da biét nhung chua uéng hoic
khong biét) bia thti cong 36-Streets c6 mot so
diém dang chid §: (i) khoang 81% ngudi da dung
bia 12 nam gi6i; (ii) tap trung trong khoang 30-35
tudi; (iii) 0 cing trinh d6 hoc van, ty trong 2
nhém la ngang nhau; (iv) Khoang 77,2% thuc
khach nhém “da uéng” 1la NVVP hoidc tu kinh
doanh; (v) cing mtc thu nhap ti 10 triéu dong
trd 1én, ty 1& thuc khach da va chua udéng bia thu
cong 1an lugt 1a 64,8% va 52,5%.

Bang 1. Pic diém chung vé d6i tugng diéu tra

Téng sb D3 ubng Chwa dung
Tan suét Ty 1& (%) Tan suét Ty 1& (%) Tan suét Ty l& (%)

Téng sb 287 100,0 127 100,0 160 100,0
Gidi tinh

N 132 46,0 24 18,9 108 67,5

Nam 155 54,0 103 81,1 52 32,5
Phan theo tudi

Tl 18-24 51 17,8 21 16,5 30 18,8

Twr 25-29 66 23,0 28 22,1 38 23,8

Tl 30-35 117 40,8 64 50,4 53 331

Tw 36-40 48 16,7 14 11,0 34 21,3

Trén 40 5 1,7 0 0,0 5 31
Hoc van

Khac (va khong tra 1) 7 2,4 2,4 4 2,5

Trung hoc phd théng 19 6,6 6,3 11 6,9

Trung cap/hoc nghé 120 41,8 51 40,2 69 43,1

Cao déng/dai hoc 135 47,0 63 49,6 72 45,0

Sau dai hoc 6 2,1 2 1,6 4 25
Nghé nghiép

Sinh vién 45 15,7 15 11,8 30 18,8

Co quan nha nuwéc 20 7,0 7 55 13 8,1

NVVP, tw doanh 198 69,0 98 77,2 100 62,5

Pang tim viéc 19 6,6 3,9 14 8,8

Khéac 5 1,7 1,6 3 1,9
Thu nhap/ngwoi/thang (tr.d)

Duw¢i 5 tr.d 41 14,29 16 12,6 25 15,63

Tl 5-7 tr.d 19 6,62 9 7,09 10 6,25

Tw 7-10 tr.d 62 21,6 21 16,54 41 25,62

T 10-15 tr.d 153 53,31 76 59,84 77 48,13

Trén 15tr.d 12 4,18 5 3,94 7 4,38
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Dé tranh da cong tuyén, cic bién dinh danh i = (1,5). V6i i = 3 tao ra bién jobs, bién job, = 1
la tudi, nghé nghiép, hoc vdn, thu nhap dudgc néu thuc khach 12 nhan vién vin phong hoéc tu
chuyén thanh céc bién gia. Vi du, bién nghé doanh, job; = 0 chi nganh nghé khac. Cac bién
nghiép (job) s& duge tach thanh 5 bién gia job,, con lai duge tach tuong tu (Bang 4).

Bang 2. Diém trung binh cac bi€n s trong bd cAu héi FCQs

Giai thich Tén bién Trung binh Do léch chuédn SD

Tam trang (mood)

Udng bia gitp téi thw gian MO1 3,89 0,60

Khién toi cam thay d& chiu MO2 3,91 0,60
H&p dan v& mé&t cam quan (sensory appreal)

Mui thom SAl 3,97 0,61

vi ngon SA2 3,84 0,60

C6 két cau dé& chiu (lon, chai dwng, bot bia) SA3 3,90 0,63

Trong dep (mau bia, bot bia, d& min cla bot bia) SA4 3,92 0,60
Méi quan tam vé strc khde (health concerns)

Tét cho co thé HC1 4,13 0,78

Gilr cho t6i khéde manh HC2 4,08 0,83

B dudng HC3 4,13 0,80
Méi quan tam vé dao dirc (ethical concerns)

Xuét xt¥ rd rang v& nha san xuét EC1 3,98 0,61

Ung ho bia ctia nha san xuét nhé trong nwéc] EC2 3,88 0,57

Boéng goi than thién véi moi treong EC3 3,89 0,61
Thanh phan ty nhién (natural content)

Khéng chira thanh phan nhan tao NC1 3,96 0,61

Chtra cac thanh phan tw nhién NC2 3,88 0,59

Khéng chira chét phu gia NC3 3,93 0,60
Gia ca (Price)

Khéng dét PR1 3,97 0,59

Dang gia tién PR2 3,90 0,55

C6 sén tai cac clva hang va siéu thi PR3 3,85 0,59

D& mua & gan noi toi sdng hodc lam viéc PR4 3,95 0,56

Kiém soat can nidng (weight control)

it calo WE1 3,94 0,58
Nbng d6 cbn thap WE2 3,86 0,56
Gilp toi kiém soat can nang WE3 3,88 0,54

Mtrc d6 quen thudc (familiarity)

T6i thworng xuyén udng FA1 3,95 0,57

Uédng bia tha cang la phd bién FA2 3,92 0,57

Gidng véi cac loai bia thuwéng ding FA3 3,92 0,55
Tién lgi trc tuyén (convenience)

C6 thé mua tryc tuyén co1 3,98 0,55

Mua online dé dang co2 3,91 0,57
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Bang 3. K&t qua phan tich nhan t6 khing dinh dé lva chon mé hinh hdi quy

Do chat ctia mo hinh

Mb hinh phan tich

P-value CMIN/df RMSEA CFI GFI AGFI Df
M6 hinh 1- ban dau HO_FCQ (27 bién quan sat, 0,000 4,233 0,123 0,823 0,731 0,647 288
9 bién tng)
M6 hir)h 2- Hau phan tI:Ch EFA va CFA 1an 2 0,000 4,219 0,122 0,833 0,756 0,696 203
(22 bién quan sat, 4 bién téng)
Mb hinh 3- Hau phan tich EFA va CFA rut gon va 0,000 2,772 0,091 0,954 0,913 0,855 47

chon loc bién (12 bién quan sat, 4 bién téng)

Hinh 3. K&t qua phan tich CFA ctia mé hinh lya chon

3.1.2. Cam nh4n cua khich hang vé dic
tinh san pham va trai nghiém sit dung

Bo cau héi SFCQ gém 27 cau hoéi thudc 9
yéu td dugc hdi cho nhiing thuc khach da tiing
udng (N1 = 127) va da biét nhung chua thi
(N2 = 89) (xem budc 5, hinh 1) nén téng s6 quan
sat 1a N = 216. Diém trung binh caa bién quan
sat c6 tri s6 thap nhat 1a 3,86 va cao nhat 1a
4,13 diém trong téng diém 5 cua thang do Likert
(Bang 2).

Mo hinh ban ddu HO_FCQ c6 @6 chit chua
pht hgp sau khi phéin tich CFA nén EFA dugc
tién hanh. Két qua tinh toan EFA (c6 thé cung
c&p khi yéu cAu) 6 mé hinh 2 c6 cai thién nhung
van chua dat d6 chat can thiét. M6 hinh tiép tuc
dugce tinh chinh théng qua mét s6 k§ thuat nhu:
loai cac muc tai <0,50; lap tuong quan sai sé cac
bién c6 chi s8 cai thién mé hinh MI > 15, kiém

tra di biét,.. Sau khi thuc hién, m6 hinh 3 c6 d6
chit phu hgp da duge tinh toan (Bang 3).

M6 hinh 3 gom 12 bién giai thich thuéc 4
bién téng la tAm trang uéng bia (mood,
CR = 0,866, AVE = 0,801), d#c tinh san phim
(features, CR = 0,768, AVE = 0,5647), thoi quen
st dung (habituality, CR = 0,485, AVE = 0,49)
va van dé stc khoée (health, CR = 896,
AVE = 0,786) (Hinh 3). Trong d6, tdm trang
udng bia thé hién qua céac tinh tit mé ta cam
gidc nhu “udng bia gitp t6i thu gidn” (MO1) va
“d8 chiuw” (MO2). Pic tinh san phdm thé hién
qua “mui thom” (SA1), “vi ngon” (SA2), “thanh
phan tu nhién” (NC2), “san xuit trong nudc”
(EC2) va dong gbéi “th4n thién moi trucng”
(EC3). Théi quen st dung bia thé hién & mic do
“thudng xuyén udng bia” (FA1) va dé dang tiép
can “truc tuyén” (CO2). Van dé stic khée van gii
nguyén ba cau hdi quan sat ban dau (Bang 2).
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B cau hai lva chon thuc pham SFCQ (sau khi rit |
gon bang CFA va EFA)

Tam trang udng bia (mood, hoac X,)
(2 bién: MO1, MO2)

Xac suét udng bia thi céng cla thuc
khach tai nha hang, P(Y=1|X,)
Y=1 néu da udng, ngwoc lai Y=0,

X, cac bién giai thich

Pac t’inh san pham (features hoac X,
(5 bién: SA1, SA2, EC2, EC3, NC2)

Thai quen str dung (habituality, hoac Xs)
(2 bién: FA1, CO2)

Quan tam vé strc khoe (health, hodc X,)
(3 bién: HC1, HC2, HC3)

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, i\ Lwa chon va loc bién X; béng ki thuat
Lasso va Stepwise

Kiém tra va loai trir da
cdng tuyén

H5: +/-

Dac diém nhan khdu hoc X, \

|
Hinh 4. M6 hinh phan tich

Bang 4. K&t qua phan tich mé hinh Probit day du

Tén bién va giai thich Hé sb S.E. z P>z Khoang tin cay 95%

Gigi tinh (gender) 1 - nam, 0 - ni¥ 1,61 0,24 6,64 0,00 1,13 2,08
Tudi ctia thuc khach (age)

age2 (1 - tudi tiv 25 - 29, 0 - ngwoc lai) -0,94 0,55 -1,71 0,09 -2,01 0,14

age3 (1 - tudi tir 30 - 35, 0 - ngwoc lai) -0,79 0,56 -1,40 0,16 -1,88 0,31

age4 (1 - tudi tiv 36 - 40, 0 - ngwoc lai) -1,18 0,61 -1,94 0,05 -2,38 0,01
Bac hoc cao nhét (edu)

edu2 (1 - m&rc THPT, O - nguwoc lai) 1,28 1,07 1,20 0,23 -0,82 3,39

edu3 (1 - méc trung cdp/nghé, 0 - nguoc lai) -1,14 0,95 -1,21 0,23 -3,00 0,71

edu4 (1 - mt&c cao dang/dai hoc, 0 - ngwoc lai) -0,82 0,95 -0,87 0,39 -2,69 1,04

edu5 (1 - mic sau dai hoc, 0 - nguorc lai) -1,73 1,32 -1,31 0,19 -4,31 0,86
Nghé nghiép (job)

job2 (1 - co quan nha nuéc, 0 - ngworc lai) 1,49 0,80 1,87 0,06 -0,07 3,06

job3 (1 - NVVP/ty doanh, 0 - ngwoc lai) 2,03 0,73 2,79 0,01 0,60 3,46

job4 (1 - dang tim viéc, 0 - ngworc lai) 1,43 0,88 1,62 0,11 -0,30 3,16
Thu nhap binh quéan (incm): (tr.d/ngwoi/thang)

incm2 (1 - khoang 5 - 7tr.d; 0 - ngwoc lai) -0,59 0,64 -0,93 0,35 -1,84 0,66

incm3 (1 - khoang 7 - 10tr.d; 0 - nguwoc lai) -1,42 0,79 -1,80 0,07 -2,97 0,12

Incm4 (1 - khoang 10 - 15tr.d; 0 - ngwoc lai) -0,73 0,80 -0,90 0,37 -2,30 0,85

Incm5 (1 - néu trén 15tr.d; 0 - nguoc lai) -1,28 0,86 -1,48 0,14 -2,97 0,41
Tam trang uéng bia (mood) -0,63 0,35 -1,81 0,07 -1,30 0,05
Déc tinh san phdm (features) 1,62 0,52 3,10 0,00 0,60 2,64
Théi quen tiéu dung bia (habituality) -0,80 0,35 -2,31 0,02 -1,48 -0,12
Quan tam dén strc khde (health) 0,29 0,22 1,36 0,17 0,13 0,72
Hé sb chan (cons) -1,84 1,25 -1,47 0,14 -4,30 0,62
Do chat cia mo hinh N = 212; Log-likelihood = -89,68; LR chi2(19) = 107,69; Prob > chi2 = 0,000;

PseudoR2 = 0,3752; AIC = 219,361; BIC(df = 20) = 286,492

Ghi chu: D€ tranh thién léch két qua, bién gid ageb, job5 (mébi bién 2 quan sat) da dugc loai tri, N = 212.
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Bang 5. K&t qua phan tich mé hinh Probit rut gon

Tén bién, giai thich Hé sb S.E. z P>z Khoang tin cay 95% VIF
gender (gii tinh) 1,53 0,21 733 000 112 1,94 1,04
edu2 (nhém hoc van THPT) 1,78 0,65 2,73 0,01 0,50 3,06 1,04
job3 (nghé nghiép la NVVP hoac tw doanh) 0,41 0,29 1,40 0,16  -0,16 0,98 1,66
incm3 (thu nhap tw 7-10tr.d/ngwdilthang) -0,59 0,34 -1,75 0,08 -1,24 0,07 1,90
incm4 (thu nhép tr 10-15tr.d/nguodi/thang) 0,11 0,32 0,35 0,72 -0,51 0,73 2,28
features (d&c tinh san pham) 0,52 0,19 2,68 0,01 0,14 0,90 1,03
_cons (hé sb chan) 2,91 077 376 000 -443 -1,39

Do chat ciia mo hinh

N = 212; Log-likelihood = -100,75; LR chi2(6) = 85,56; Prob > chi2 = 0,0000;

Pseudo R2 = 0,2981; AIC = 215,491, BIC(df = 7) = 238,987
Chénh léch AIC, BIC cia mé hinh rdt gon so véi md hinh géc 1an lwot 1& 3,870 va (-47,501)

Ghi chi: Trung binh Hé s6 phéng dai phuong sai VIF (Variance Inflation Factor) = 1,49.

Bang 6. Miic thay d6i trung binh (AME) ctia cac hé s6 sau uwdc lugng Probit

Giai thich Delta method
Tén bién i - z P>z Khoang tin cay 95%
gender (gi&i tinh) 0,501 0,059 8,440 0,000 0,385 0,618
edu2 (nhém hoc van THPT) 0,353 0,072 4,940 0,000 0,213 0,494
job3 (nghé nghiép la NVVP hoac tw doanh) 0,113 0,083 1,370 0,171 -0,049 0,275
incm3 (thu nhap tr 7-10tr,d/ngudilthang) -0,164 0,096 -1,710 0,088 -0,352 0,024
incm4 (thu nhap ttr 10-15tr,d/ngwoi/thang) 0,030 0,086 0,350 0,727 -0,138 0,198
features (d&c tinh san pham) 0,138 0,050 2,780 0,005 0,041 0,236

M6 hinh Probit (Hinh 4) c6 5 nhém bién
chinh, v6i 4 bién gin véi cac gia thuyét H1-H4
vé anh hudng tang cua cic yéu t6 dong co trong
SFCQs. Pic diém nhan khiu hoc gbm mot s6
bién kiém soat cé tac dong hai chiéu (H5).

3.2. Yéu t6 anh huéng dén quyét dinh dung
bia thu cong cua thyc khach ¢ nha hang

Két qua udc lugng md hinh Probit day du
theo md ta & hinh 4 dugc trinh bay trong bang 4,
qua d6 chi rd anh hudng cta tit ca cac yéu té dén
x4c suit khach hang da/chua tiéu dung san
pham. M6 hinh diy da c6 do6 chit t6t véi 9 bién cb
¥ nghia théng ké nhung nhiéu bién gia trong d6
ctia cing mdt bién chinh vi du age2, age4, job2,
job3, incm3. Diéu nay dit ra yéu cau chon bién
va diéu chuédn trong hdi quy logistics. Dé thuc
hién viéc nay, ky thuat stepwise lui (backward)
duge dung dé loc bién rdi thu lai véi phén tich
diéu chuéin Lasso (bao gbm Lasso thuin va Lasso
v6i hé sb co gian rong “elastic net”).

Két qua phan tich chon bién stepwise
(P <0,1) cho t&t ca 19 bién 6 bang 4 dé xuat giit
edu2, job3,
habituality va features. Phan tich diéu chuén
Lasso v6i 10 khoang hiéu luc chéo (10-folds
cross validation -CV) cho th4y duong cong CV
kha phéng quanh ¢ t6i uu (CV = 1,1410; ty 1&
cai thién d6 léch DR = 0,1633; ¢ = 0,0351). M6
hinh 6n dinh khi gitt 7 bién: gender, age3,
edu?2, job3, incm4, features va health. Phan
tich Lasso elastic-net (alpha = 0,5; 10-folds
CV), két qua duge (CV = 1,0703; DR = 0,2095,
g = 0,0490) cing cd 7 bién trén va dua thém 3
bién edu3, jobl, incm3. Tém lai, cac bién dudgc

lai 6 Dbién gender, incms3,

git lai la gender, edu2, job3, incmd3, incm4,
features (dugc coi la doc lap vi VIF tu 1,0-2,0,
bang 5) va dua diéu kién cho phan tich héi quy
Probit. Két qua uéc luong thu dude (Bang 5) c6
d6 chat hop 1y (Pseudo R2 = 0,2981; Chénh léch
AIC, BIC > 10). Cac bién job3, incm4 khéng c6
¥ nghia thong ké. Mé hinh dd cung cdp cd s
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chit ché dé khing dinh cac bién lam ting kha
ning tiéu dung bia tha cdng 1a gidi tinh, trinh
do hoc vén bac trung hoc phd thong va cam
nhan vé dac tinh san phdm. Khoang thu nhap
ti 7-10 triéu déng/thang lam giam kha ning
chon bia 36-Streets cua thuc khach.

Pé thuan thién cho dién giai két qua, tri s6
trung binh hiéu ting bién trén toan mau N = 212
(Average Marginal Effects - AME) da dugc tinh
toan sin trong bang 6. Tri s6 nay thé hién su
thay d6i cta xac suéit P(Y =1 | x) tuong tng véi
su thay d6i 1an lugt cac bién trong bang 5. Cot
dy/dx phan 4nh mitic thay d8i trung binh cta xac
suét khi bién doc 1ap ting 1 don vi (véi bién lién
tuc features) hodc d6i tit 0 — 1 (cac bién con lai),
sai s6 chuéin 1a SE va khoang tin cay CI 95%.

Trung binh toadn mau, cidc yéu té khac
khong d6i, gia st thém mot khach hang nam thi
x4c suit khach hang da uéng bia thu coéng
36-Streets ting 1én 50,1 diém phan tram so véi
miic gbc (gidi tinh nit gender = 0). Anh hudng
nay rat manh, c6 y nghia. Thém mot khach
hang 6 ¢6 hoc van THPT (edu2 = 1) lam x4c suét
tiéu dung bia ting 35,3 diém phan trim so véi
nhém trinh d6 khac (edu2 = 0). Bién feartures
do ludng bing cach 14y trung binh cta 5 dac
tinh mo ta & hinh 2. Né&u tiang features thém 1
don vi thi xac suét ting 13,8 diém % (trung binh
cua features = 3,855). Bang 6 chi ra xu huéng
gidm 16,4% kha nang da uéng bia néu thém vao
01 khach hang c¢6 thu nhap th 7-10 triéu
déng/thang.

4. THAO LUAN

Nhu Nicolosi & cs. (2025) chi ra, ciu tric bd
cau héi FCQ goéc khong nhit thiét phai giit
nguyén khi van dung cho cac nhém san pham
khic nhau. Tuong tu, bd cau hoi SFCQ du da
rit gon véi bia thu cong cling can duge diéu
chinh theo sdn phdm va béi canh tiéu dung cu
thé. Khi tai cdu tric cac yéu td trong SFCQ,
phan tich EFA/CFA van tuong d6i phu hgp khi
st dung kém v6i SEM truyén théng (Gunzler &
Morris, 2015; Tarka, 2018) hoidc v6i SEM téng
quat “gsem” (Lodder & cs., 2024). Trong nghién
cliu nay, cac yéu td vé dong co lua chon bia thu
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cong (néi chung) trong SFCQ c6 thé giai thich
truc tiép cho lya chon bia tht cong déng chai
trong chudi nha hang tai Ha Nbi (do bang mot
bién nhi phén, véi 1 - da tiing udng va 0 - ngudc
lai). Trong md&i lién hé cu thé trén, mot sé tac
gia dé xudt két hgp EFA/CFA véi hoi quy
logit/probit (Muthén, 1979; Temme & cs., 2008;
Jose & cs., 2020) hoéc m6 hinh bién tiém 4&n
(latent choice models) (Jin & cs., 2025). 0 day,
mod hinh uéc lugng béing cach k& hgp EFA/CFA
v6i ham Probit cho két qua viing, do chit chap
nhan dugc.

Két qua nghién ctiu cung c¢6 thém anh
hudng cta cac yéu t6 SFCQ d6i véi xac sudt
udng bia thu céng déng chai trong thuc don cta
chudi nha hang. Néu c6 trai nghiém tét vé mui
thom va vi ngon thi kha ning thuc khach dit
hang ting 1én. Diéu nay tuong déng véi nhiéu
nghién ciiu trude cho rang cam nhan truc tiép la
yéu t6 quan trong tao niém tin (Rivaroli & cs.,
2019; Jaeger & cs., 2020; Lerro & cs., 2020;
Nieto-Villegas & cs., 2024) bén canh xuit xi
trong nudc va nguyén liéu dia phuong (Gémez-
Corona & cs., 2017; Cela & cs., 2024). Ngoai
huong vi, khach hang chon bia thi cong déng
chai con quan tdm dén thanh phan tu nhién cta
nguyén liéu (Lerro & cs., 2020; Chang & Chen,
2022) va quy cach déng chai dé giam phat thai
(Carley & Yahng, 2018; Staples & cs., 2020).

Viéc chon loc va diéu chuén cac bién nhan
kh&u hoc va déng co tiéu dung gidp tao dung sé
viing chéc cho phan khic khach hang. Tht
nht, nghién ctu khdng dinh nh4t quan rang ty
1é nam gidi tiéu dang bia cao hon dang ké so véi
nit, bat ké nghé nghiép hay hoc van (Diep & cs.,
2016; Hanh & cs., 2019), hay loai bia (Kumar &
cs., 2023; Van Bui & cs., 2016). Thi hai, anh
hudng thuin chiéu cta hoc van bac THPT cho
th4y bia thu céng dong chai trong thuc don ctaa
nha hang da tiép can ngudi dung phd thong
thay vi tap khach hang gan mac ‘sanh bia’ tiéu
dung on-trade. Nghién cttu nay xac nhén tinh
khong chéc chan cta gia thuyét “mtc thu nhap
cao thi kha ning tiéu dung bia thu cong déng
chai 1a cao”. Pay 1a san phdm nhay cam vé gia
d6i véi nhém khach hang thu nhap trung binh
thap (khoang 7-10 triéu d/thang) (Aquilani &
cs., 2015; Bimbo & cs., 2023).
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Trong xay dung chién lugec marketing, don vi
kinh doanh bia thu céng déng chai nén than
trong khi phén khic khach hang hién hiiu theo
nghé nghiép, hoc van cao va mtc thu nhap cao,
thay vao d6 1a nén chd trong vé giéi tinh, tic
khach hang nam than thiét. P& tang d6 phu thi
trudng, thong diép truyén théng cin lam ré:
(1) huong vi khac biét ctia bia thu cong so véi bia
laser, (ii) nguyén liéu tu nhién, ngudn géc trong
nude, (iii) sdn phdm déng chai dé tai ché; (iv) san
phdm nén tht véi moi khach hang (dude phép
dung d6 uéng cé cén). Ngoai ra, nha hang nén
thém mot s6 ‘combo’ bia va set #n dinh sin trong
menu dé tang trai nghiém cho thuc khéch.

5. KET LUAN

Viéc san xuat, phan phéi off-trade bia thu
cong déong chai qua nha hang md ra xu huéng
tiép can mdi, mang san phdm dén déng dao
ngudi dung. Nghién ctu dd cung cdp mdt sb
bing ching tng hé chién lude kinh doanh nay
bdi két qua phan tich chi ra nhiing yéu t& lam
ting kha ning khach hang chon bia thu cong
déng chai bao gom: nam giéi, hoc van bac trung
hoc phé théng va cAdm nhan vé san pham. Véi
dic tinh sdn phdm, mui vi, nguyén liéu tu
nhién, san xuét trong nudc va déng chai than
thién moéi trudng gidp ting kha ning lya chon
cua thuc khach. Anh hudng ctia nghé nghiép va
khoang thu nhép cao chua chic chin, ngoai tri
mtic thu nhap trung binh - thap lam gidm kha
nang chon bia. Do vay, don vi kinh doanh nén
tap trung vao 02 hoat dong marketing chinh:
(i) ting trai nghiém cho khach hang nam than
thiét khi st dung san phidm tai nha hang va
(i) truyén thong dé md roéng thi trudng véi
thong diép chinh vé khac biét huong vi, nguyén
liéu tu nhién trong nudc, tai ché& vo chai va san
pham ‘nén thi cta khach hang ding tudi.

DPiém han ché ctia nghién ctu nay la tap
trung vao san pham bia tha céng déng chai va
phan phoi qua chudi nha hang chuyén biét & thi
truong Ha Noi. Do vay, két qua chua khai quat
hay suy rong dudc cho toan bo nganh bia thu
cong ¢ thi truong nay. Chung téi khuyén nghi
cac nha nghién ctiu nén mé rong phan tich hanh

vi tiéu dung trén ca kénh tai chd va mang di,
dong thoi chd y dén tinh dai dién cho tiing mét
hang, dong san phdm va thuong hiéu.

LOI CAM ON

Nghién cttu nay dudc thyc hién trong khuon
khé dé tai “Nghién ctu hé théng phan phéi va
tiéu dung bia thu céng déng chai thuong hiéu
36-Streets tai thi truong Ha No6i”, ma s6 T2024-
11-39 do Hoc vién Nong nghiép Viét Nam tai
trg. Ching tbi trAn trong cam on cac cong tac
viéen tham gia diéu tra, cam on quy doanh
nghiép hd trg trién khai va dac biét cam on quy
khach hang da cung cdp thong tin.
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