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TOM TAT

Nganh ban I& déng vai trd 1a ciu ndi thiét yéu gita nha san xuat va ngudi tiéu dung, gilp luan chuyén hang
héa, tao ra sw tién loi va téi wu hoéa trai nghiém mua sdm, nhwng y dinh mua hang cta khach hang trong linh vwc
nay chiu anh hwéng cta nhiéu yéu t4, dic biét trong bdi cdnh mua hang truc tuyén. Nghién ciru nay st dung
phuwong phap tréc lwong thw muc véi 295 tai liéu tr 2003 dén 2026 trén Scopus, phan tich bang Vosviewer va
Biblioshiny nhdm xac dinh xu huwéng nghién ciru chinh. Két qua cho thdy sy gia ting dang ké vé sé lwong cong bd
trong nhitng ndm gan day, tap trung vao cac yéu t6 nhw hiéu biét lgi ich, tam ly, niém tin va tac dong cha céng nghé
dén y dinh mua hang. Phan tich mang lwéi trich dan va déng tac gia cho thy sy phan tan nghién ctru gitra cac qudc
gia va khoang tréng trong viéc két ndi cac yéu té tam ly, cong nghé véi y dinh mua. Nghién ctu dé xuét tiép tuc kham
pha vai trd cla Al, thwc té& do, vii tru o va yéu t6 niém tin trong y dinh mua hang truc tuyén dbi vai linh vuc ban 1é
néi chung va linh viec ndng san, thwe pham néi riéng nham thic day sy phat trién bén viing cta nganh.

T khéa: Y dinh mua hang truc tuyén, ban 18, tric lwong thw muc.

Online Purchase Intention in the Retail Industry:
A Bibliometric Analysis Based on the Scopus Database

ABSTRACT

The retail sector serves as an indispensable intermediary between manufacturers and consumers, facilitating
the circulation of goods, enhancing shopping convenience, and optimizing the overall consumer experience.
Nevertheless, customers' purchase intentions within this sector are shaped by a complex interplay of factors,
particularly in the context of online shopping. Drawing on a bibliometric approach applied to 295 documents
published between 2003 and 2026 retrieved from the Scopus database, this study employed VOSviewer and
Biblioshiny to systematically map prevailing research trajectories. The findings revealed a marked surge in scholarly
output in recent years, with growing attention directed toward benefit perception, psychological biases, consumer
trust, and the transformative influence of technology on purchasing behavior. Citation network and co-authorship
analyses further indicated a pronounced fragmentation of research across countries, alongside notable gaps in
bridging psychological and technological determinants with purchase intention. The study proposed that future
research should continue to explore the roles of artificial intelligence (Al), virtual reality, the metaverse, and the trust
factor in online purchase intention within the retail sector in general, and the agricultural products and food sector in
particular, in order to foster the sustainable development of the industry.

Keywords: Online purchase intention, retail, bibliometrics.

« X A doanh thu ban 1é¢ TMDT du kién dat 6,86 nghin
1. DAT VAN DE ty USD, duy tri t6c d6 ting trudng 6n dinh
Thuong mai dién ti (TMDT) toan cau dang 8,3%. Trong btc tranh khu vuc, chau A tiép tuc
khéng dinh vi thé la dong luc cha dao trong  d&n dAu, véi Trung Quéc chi€m t6i 44% thi
chuyén d6i s6 nganh ban 1é. Nam 2025, tong phin toan cAu. Pong Nam A dang 1a khu vuc
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ting trudng nhanh nhat thé& gidi, trong d6
Indonesia, Viét Nam va Thai Lan 1a cac diém
sang 16n (Tran, 2025). Hiép h6éi Thuong mai
dién ti (VECOM) uéc tinh quy m6 thuong mai
dién t nudc ta nadm 2024 dat 32 ty USD va dat
toc dd ting trudng 27%. Trong d6, ban 1é hang
héa truc tuyén dat 22,5 ty USD, ting 30% so
v6i ndm truéc (Hiép hoi Thuong mai dién tu
Viét Nam, 2025). Su chuyén dich nay duge
minh chiing qua cac chi tiéu nhu chi tiéu binh
quan dau ngudi 400 USD/nam; 55% dan s6
mua sim truc tuyén; cdc nganh hang ting
truéng manh nhu nganh hang tiéu dung nhanh
(FMCG) (62%), gia dung cong nghé (41%), thoi
trang (39%). Trong d6, dang chu y nhat 1a su
trdi day ctia nhém néng san va thuc phdm truc
tuyén, phan khic von gén lién véi nhu cau tiéu
diung cd ban va c6 tdn sudt mua sidm cao nhit
trong co cdu chi tiéu ciia ngudi Viét. Dong thoi,
nguol tiéu dung ngay cang c6 xu hudéng mua
sdm noéng san, thuc phdm tuci soéng va thuc
phdm ché bién qua cac nén tang truc tuyén va
cac kénh thuong mai dién ti noéng nghiép
chuyén biét. Xu huéng nay md ra co hoi tiéu
thu néng san rong hon cho néng dan va doanh
nghiép néng nghiép, dit ra yéu cau cap thiét
vé viéc hiéu ré yéu t6 anh hudng dén y dinh
mua hang truc tuyén d6i v6i nhém sdn phdm
néng nghiép, vén c6 nhiing dac thu riéng vé
niém tin, chat lugng san phdm, truy xuét
ngudn goéc va hanh vi tiéu dung so véi cac
nganh hang khac.

Nhiéu nghién ctu da nd luc lam sang té cac
yéu t6 quyét dinh ¥ dinh mua hang truc tuyén
trong linh vuc ban 1é. Childers & cs. (2001) xem
xét dong co hudng thu va hitu dung trong hanh
vi mua hang truc tuyén trong linh vuyc ban 1é.
Ha & Stoel (2009) x4y dung md hinh tich hgp
chat lugng mua sdm dién td, sy thich thd va
Iong tin vao moé hinh chidp nhan céng nghé
(TAM) @8 hiéu dudc su chdp nhan mua sim dién
tl ciia ngudi tiéu dung. Cha (2011) xem xét tinh
hitu ich, dé st dung, su thich thd, bao mat,
chuén muc xa hoi, dong chay va giéi tinh anh
hudng dén ¥ dinh mua cac mit hang thuc thong
qua internet. B6i canh phat trién cong nghé cua
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Big data, Al, thuc té& ao, vii tru do da lam thay
ddi trong hanh vi mua hang d6i véi linh vuc ban
1é. Viéc tich hop cac cong cu k§ thuat s6 nhu
ting dung di dong, md QR va nén tang thuong
mai dién ti da dinh hinh lai béi cdnh ban 1é
toan cau, cho phép cac hanh vi mua sim hén
hgp nhu showrooming (Asignacion & cs., 2026).
Thuc t& 4o (VR) dang chuyén déi cach ngudi tiéu
dung tuong tac véi san phdm trong thuong mai
dién tt, cho phép nhiing trai nghiém séng dong,
hap din va két néi cdm xic, tuong tu nhu trai
nghiém tai cic clia hang ban 1é thuc t& (Grande
& cs., 2026; Won & cs., 2024). Ban 18 k§ thuat s6
ngay cang dua vao quang céo video dang ngén,
ndi ngudi din chuong trinh 1a con ngudi va Al
cung tén tai (Yang, 2026). Diéu nay cho thay
su cAn thiét cia mot cach ti€p can toan dién
hon nhim giai thich y dinh mua hang truc
tuyén trong b6i canh hién dai, khi su tuong tac
gifia cic yéu to kinh t&, tam ly, x& hoi va cong
nghé dang ngay cang trd nén quan trong. DPé
xac dinh lai khoang tréng nghién ciu trong
linh vyc nay, nghién ctu diat ra hai muc tiéu
chinh: (1) kham phéa xu huéng nghién ctu hién
tai; (2) dé xuat huéng nghién ct@iu tiém ning
trong linh vuc § dinh mua hang truc tuyén
trong nganh ban 1é, v6i ham y md rong cho
nhém san phdm néng san va thuc pham tai thi
trudng Viét Nam.

2. PHUONG PHAP NGHIEN CUU
2.1. Phuong phap tric lugng thu muc

Trong nghién ctiu nay, ching toi st dung
phuong phap tric lugng thu muc (Bibliometric)
duge phat trién dé danh gia tai liéu hoc thuat
mét cach bao quéat toan bd cac &n phidm lién
quan dén mot cht dé hoac linh vuc cu thé, day
1a cong cu quan trong dé phan tich phan tich
mang ludi, phan tich tu khoa va phén tich trich
din ti d6 tim ra xu huéng nghién ctiu va xac
dinh khoang tréng tri thiic (McBurney & Novak,
2002). Nghién cttu nay két hop Vosviewer va
Biblioshiny nham t6i uu héa viéc truc quan héa
d@ liéu va phéan tich dinh lugng. Vosviewer chu
trong dén viéc biéu dién d6 hoa hd trg xay dung



ban d0 dong tac gia, dong trich dan va tur khoa
(Eck & Waltman, 2009), trong khi Biblioshiny
cung cap giao dién than thién dé phan tich xu
hudéng nghién ctu (Donthu & cs., 2021). Scopus
dudge chon lam co s6 dii liéu chinh nho pham vi
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bao quat hon 82 triéu tai liéu tit 7.000 nha xuit
ban, ddm bao tinh khoa hoc va dé tin cay cao
(Burnham, 2006), dac biét phu hgp véi nghién
ctiu vé ¥ dinh mua hang truc tuyén trong linh
vic ban 1é.

Xac dinh cha dé
(n = 409)

- Chon tir kh6éa

A

- Ngbn ngir tiéng Anh

Cac bai bao sau khi xac dinh nguén

- Chon tap chi

- Linh vre: Khoa hoc may tinh; Khoal
hoc xa héi; Kinh doanh, quan ly va ke

A

(n=295) toan; Kinh té va tai chinh, tam ly hoc,
nghé thuat va con nguwdi, quyét dinh
khoa hoc

v

Céac bai bao dwa vao phan tich
(n =295)

A

Ghi nhan ngay 07/03/2026

Hinh 1. Biéu d6 quy trinh nghién citu va téng quan di liéu dua vao phan tich

Main Information o

Plot Table # Biblio Al

Timespan Sources

2003:2026 157

Authors Authors of single-authore

831 20

Author's Keywords (DE) References

1122 36718

Documents Annual Growth Rate

295 13.39 %

International Co-Authors Co-Authors per Doc

23.39 % 3.04

Document Average Age Average citations per doc

4.77 33.5

Hinh 2. Thong tin d@ liéu dugc dva vao phan tich
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2.2. Thu thap dit lidu

Nghién ctiu thu thap dii liéu ti co sd dii lidu
Scopus dugc thuc hién qua ba giai doan (Hinh
1). O giai doan 1, qua trinh tim kiém véi cac tit
khoéa tiéng Anh vé y dinh mua hang truc tuyén
trong linh vuc ban 1é véi chudi ti khéa (TITLE-
ABS-KEY (((“online purchase intention” AND
“retail”’) OR “e-tailing” OR (“online shopping

intention” AND “retail”’))) AND (limit-to
(doctype,”ar”)) and (limit-to (language,
“english”)) and (limit-to (srctype, “4”)) and

(limit-to (subjarea, “busi”) or limit-to (subjarea,
“comp”) or limit-to (subjarea, “psyc”) or limit-to
(subjarea, “econ”)) da thu vé 390 két qua ban
d4u. Budc sang giai doan 2, nhéom tac gia tién
hanh sang loc, chi gii lai cac bai bao khoa hoc
binh duyét bang tiéng Anh thudc ciac nhém
nganh lién quan (kinh doanh, tdm ly, kinh t&,
khoa hoc may tinh...) va tiép can chu dé duéi goc
d6 kinh t&, tam 1y, x& hoi hoidc cong nghé. Cac
bai bao hoi nghi, tai liéu xam, khéng lién quan
hosc trung lap déu bi loai bd. Cudi cung, giai
doan 3 ghi nhan danh sach chinh thiic gbm 295
tai liéu hop 1& va ddy dua thong tin nhat dé dua
vao phan tich.

3. KET QUA NGHIEN CUU

3.1. Su tang trudng xuat ban cta chua dé y
dinh mua hang tryc tuyén trong nganh
ban 1é

Duya trén 295 tai liéu tit co s6 dit liéu Scopus
do 831 tac gid thuc hién nghién ctiu vé y dinh
mua hang tryc tuyén trong nganh ban 1é dugc
thu thap trong giai doan 2003-2026. Day la
khoang thdi gian dugc xac dinh tit khi cac cong
trinh dau tién vé linh vuc nay bt dau xudt hién
trén Scopus cho dén thoi diém cap nhat di lieu
gan nhat, nhim dam bao tinh toan dién va hé
thong clia qua trinh téng quan tai lidu. Két qua
cho thay su téng trudéng manh mé vé s6 luong
nghién ciiu theo thaoi gian va duge tac gia phan
loai thanh bén giai doan phat trién. Giai doan
so khai (2003-2013) ghi nhan s& lugng nghién
ctiu rat thap, cha yéu kham pha ly thuyét co
ban do rao can vé ha tang internet va tam 1y e
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ngai cua ngudi dung. Nguyén nhan chu yéu
xuit phat ti ba yéu td: (1) ha tang internet con
han ché& véi toc do két néi cham, chi phi cao va
do phu séng thap khién thuong mai dién tu
chua phé bién; (2) tAm 1y e ngai cta ngudi ding
do thiu tin tudng vao cac giao dich truc tuyén,
khién hanh vi mua hang truc tuyén chua dt phd
bién dé trd thanh déi tugng nghién ctu trong
tdm; va (3) linh vuc nghién ctu con sd khai, khi
cic cong trinh giai doan nay chu yéu tap trung
xdy dung va kiém dinh cac 1y thuyét nén tang
nhu TAM, TPB, chua tao dugc khéi lugng tai
liéu da phong phd. Dén giai doan 2015-2020,
cac nghién ctu tang téc nhd su bung nd cua
smartphone, mang 4G cung cac nén tang lén,
bit dau di sdu vao cac yéu t6 tAm ly va cong
nghé. Budc sang giai doan 2019-2023, dai dich
Covid-19 tao cd hich bung nd, mé rong pham vi
dé tai sang trai nghiém da kénh, mang x4 hdi va
budc diu tng dung Al Pinh diém cta xu hudng
nay roi vao giai doan 2023-2025 (dat 60 tai liéu
vao nam 2025), phan anh su thay d6i théi quen
mua sidm hau dai dich va ap luc canh tranh
khéc liét; tit d6 thic ddy trong tAm nghién ctu
chuyén hudng sang cac cong nghé tién tién nhu
ca nhan héa Al, thuong mai trong vii tru 4o
(Metaverse), tiéu diing bén viing va dao ddc Al.

3.2. Phan tich mang ludi tac gia

Béang 1 trinh bay danh sach céc tac gia tiéu
biéu trong linh vuc nghién ctu § dinh mua hang
truc tuyén trong nganh ban 1é, dudc sip xép
theo thi tu s6 lugng trich dan ti cao dén thap
nham phan 4nh miic d6 anh hudng hoc thuat
clia tiing tac gia.

Dii liéu ti bang 1 va hinh 4 cho thdy mic
do lién két gitia cac tac gia vé y dinh mua hang
truc tuyén trong linh vuc ban 1é con chua cao,
dac biét 1a cac tac gia c6 it cong trinh xuat ban.
HAau hét cac nha nghién ctu (chiém 96,14%) chi
déng gop 01 tai liéu, trong khi s6 ludng tac gia
c6 hon 01 cong trinh rat it, 33 tac gia xuit ban 2
tai liéu (chi€ém 3,86%), va chi 6 tac gid xuit ban
03 tai liéu (chi€m 0,70% téng sd tac gia trong
nghién ctiu). Diéu nay phan anh su phan tan
nghién cttu va thiéu su tap trung vao cac chu dé
cot 161.
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Hinh 3. Biéu d6 tong hgp xu huéng cong bé cac bai bao theo nam

Bang 1. S6 lugng trich dan ctia nhém tac gia dia dién dugc xé&p thi tu giam dan

Tac gia S4 lwong nghién ctru S6 trich dan Téng mirc do lien két
Kim, Jiyoung 3 573 90
Dennis, Charles 2 289 85
Hellstrom, Daniel 2 215 318
Karlsson, Stefan 2 215 318
Oghazi, Pejvak 2 215 318
Rippé, Cindy b. 3 187 469
Sussan, Fiona 2 134 447
Weisfeld-Spolter, Suri 2 134 447
Yurova, Yuliya 2 134 447
Kumar, Vikas 2 122 69
Molina, German 2 116 241
Ter Horst, Enrique 2 116 241
Balaji, M.S. 2 76 68
Ki, Chung-Wha (Chloe) 2 76 34

3.3. Phan tich mang luéi quéc gia

Hinh 5 minh hoa mtiic d6 hgp tac va dong
gbép gitia cic quéc gia vé nghién ciiu ¥ dinh mua
hang truc tuyén trong linh vuc ban 1é. Hoa Ky
da phan anh vi thé din dau trong nghién ctu va
stic anh hudng to 16n véi s& lugng xuit ban 1a 72
va sb trich dan cao nhat 1a 3.579. Tiép theo la
An Do, Trung Quéc, Anh, Han Quéc ciing la
nhiing quéc gia déng vai tro quan trong véi s

lugng bai bao dude cong bé 1an ludt 1a 54, 41, 24,
21 va hé sb trich dan 1an lugt 13 1065, 348,
1308, 948 khing dinh su phat trién vé nghién
ctiu y dinh mua hang truc tuyén trong linh vuc
ban 18 & cac nude phét trién va dang phat trién &
chau A. Trong mang ludi ciing cho thay su déng
gép nhat dinh cua Viét Nam véi s6 lugng bai bao
dudgce cong bd trong linh viuc nay 1a 03 bai bao,
x&p hang thi 28 sau Thai Lan. Sy tham gia nay
thé hién méi quan tdm cta cac quéc gia trong
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linh vuc nay, cho thay su két néi gifia cac quoc
gia, nhan manh co héi hoc tap 1adn nhau, dic
biét trong béi canh toan cau héa va su phat
trién da dang ctia thi trudng ban 18.

3.4. Phan tich mang luéi ngudn tai liéu

Phan tich mang luéi ngudn tai liéu tit bang
2 lam n6i bat cac tap chi trong y&éu nhu “Journal

(Q1,

jin, byoungho ellie
kim, naeun lauren

of Retailing and Consumer Services”

shin, daeun chloe

bergfienna

=
leggyuri

H-index 167) véi 1.056 trich dan, déng vai tro
trung taAm trong hoat dong nghién cttu vé y dinh
mua hang truc tuyén déi véi linh vyc ban 1é.
Ngoai ra, linh vuc nay ciing duge dan dat béi
“International  Journal of Retail and
Distribution management” (Q1, H-index 107)
v6i 901 trich ddn nhadn manh vai trd ctua trai
nghiém khach hang khi mua sim tryc tuyén,
tam 1y va chién lugc tiép thi trong nganh ban 1é.

k:m’)ung P

—
Jangg@isu” “kumgpvikas

lopesgj@ao m.

Srippéjgindy b.
o’
yurovagyuliya

hellst@, daniel

molingggerman

& VOSviewer

Hinh 4. Mang luéi dong trich dan c6 s6 lugng t6i thiéu la 10 trich dan/01 tac gia

southsafrica
pakistan malaysia
swegen
indonesia
italy
hongikong 2
4 i
unitWates
canada
unitedikingdom Thpce
4 m portugal
spain
germany australia
taiwan
southikorea

f% VOSviewer

Hinh 5. Biéu d6 mé ta quéc gia cé s6 lugng cong bé tir 5 bai bao trd 1én
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Bang 2. S6 lugng tap chi c6 s6 lugng cong bo tir 03 bai bao tré 1én

Tap chi nghigr? clu tricﬁ%én Torlligcj‘er:nlg‘; %
Journal of Retailing and Consumer Services 26 1.056 900
International Journal of Retail and Distribution Management 23 901 816
Cogent Business & Management 8 67 383
Journal of Business Research 8 519 261
Sustainability (Switzerland) 8 213 240
Journal of Fashion Marketing and Management 8 157 189
Frontiers in Psychology 7 153 397
Young Consumers 4 74 203
The International Review of Retail, Distribution and Consumer Research 4 49 187
Asia Pacific Journal of Marketing and Logistics 4 15 150
International Journal of Electronic Commerce 4 109 145
European Journal of Marketing 4 513 141
Journal of Global Fashion Marketing 4 586 137
Spanish Journal of Marketing - ESIC 3 203 212
Behavioral Sciences 3 32 121

international §purnal of elect

international geview of retail

frontiers iggpsychology

young c@psumers

behaviorgl sciences

european jour@al of marketing

journal of bugihess research

journal of ret*g and consu

sustainability (switzerland)

cogent businessi@nd management

journal of globgl fashion mark

& VOSviewer

journal of sergices marketing

journal of fashion marketing a

Hinh 6. Biéu d6 mang luéi dong trich din nhiing tap chi c6 hé s6 trich dan t6i thiéu 20

Hinh 6 thé hién mét mang ludi trich dan giita
cac tap chi khoa hoc trong linh vic marketing va
hanh vi tiéu dung. Tap chi “Journal of Retailing
and Consumer” déng vai trd trung tam, cé anh
hudng va két n6i manh nhat trong mang luéi. Mat

do két ndi cao ctia mang luéi cho thdy tinh lién
nganh manh mé giia vdn dé nghién ciu. Céac
duong noi day thé hién méi quan hé trich dan
manh, trong khi vi tri gdn nhau cho thay su tuong
dong vé chu dé nghién ciu.
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Hinh 7. Mang luéi lién két ctia cac tit khéa xuat hién tit 2 1an trd 1én
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Hinh 8. Mang luéi lién két ctia cac tit khéa xuat hién tir 5 1an tré 1én
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3.5. Phan tich mang lwéi dong xuat hién
cac tit khoa cuaa tac gia

Pé kiém tra tinh 6n dinh cta céc tit khéa
trong yéu va danh gia linh vuc quan tam cua
cac nha nghién ctu, tuy nhién, dé ddm bao tinh
ro rang va phu hgp véi giéi han bai bao, nhém
da quyét dinh st dung hai ngudng chinh 1a 02
lan (Hinh 7), va 05 1an (Hinh 8) cho th4y dich
chuyén su quan tdm cta cac hoc gia dude dich
chuyén theo thdi gian cu thé cum tit khéa “hanh
vi khach hang” (consumer behavior), “mua sim
truc tuyén” (Online shopping), “Internet” (mau
tim), “ban 18” (Retail), “thuong mai dién td”
“st hai long khach hang”
(Customer satisfaction), “niém tin cta nguoi
trust), “thai d¢”
“¢ dinh mua hang” (Purchase

(E-commerce),
titu dung” (Consumer
(Attitude),
intention) (mau xanh) sang cac nhéom “tri tué
nhan tao” (Artificial intelligence); “hoc may”
(machine learning); “vii tru ao” (Metaverse),
“cong nghé chudi khoéi” (Blochain), “thuc t& ao
tang cuong” (AR technology) (mau vang). Diéu
nay phan anh sy quan tadm dic biét ctia cac hoc
gid da chuyén huéng quan tdm theo thoi gian.
Song & cs. (2019) da nhan manh, t& khéa cua

comgperce

=7 purchWention
@

pur rha:*vnhon:,
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tac gia thudng phan anh cac san phdm nghién
ctiu va du dé trich xudt cac khia canh chu dé
chinh trong linh vyc. Théng qua viéc phén tich
su dong hién dién tu khéa trén nhém tac gia
nhan thdy ring cac chu dé dang dudge chi y, va
can dugc lam rd méi lién hé giiia cac khai niém
nhu “trust”; “Retail”’; Artificial intelligence” va
“Purchase intention”, “Blochain” tu dé dinh
hudng cac nghién ctiu trong tuong lai.

Hinh 9 cho thiy mang luéi lién két véi y
dinh mua hang trong linh vuc ban 1é véi céc
cong nghé méi néi hién con kha thua thét, diéu
nay thé hién cac nghién ctu trong tuong lai cn
xem xét sdu hon cach thiic nhiing cong nghé nay
tac dong lam thay d6i hanh vi khach hang. Cu
thé, viéc thidu véng cac két n6i manh mé cho
thdy mot khoang tréng dang ké vé van dé tinh
minh bach cta Blockchain c6 thé giai quyét van
dé vé niém tin, hay su didm chim trong
Metaverse c¢6 thé thay thé hoan toan trai
nghiém thuc t& tai ctia hang. Su xuat hién cua
Al lam thay d8i cach thic ngudi tiéu dung tucng
tac v6i hé théng ban 18 thong qua cac cong cu
nhu chatbot, hé théng goi ¥ ca nhan héa va tim
kiém bang hinh anh.

sTimUlus- Organigm response the

3o rgpecry W~ retall ipoustry

purchasing

k4

augmenied seality Technclogy
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least squares@pproximations

inter@Lrivity

user enfiggement

Hinh 9. Mang luéi tit khoéa lién quan dén “Y dinh mua hang truc tuyén”
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Lnks: 11 Total knk strength: 11 Occumences: 3 Avg. pub. year: 2025.67

Hinh 10. Mang luéi tit khoéa lién quan dén “Blockchain”

BTV g

purchasgeiecision

ster: 1 Links: 20 Total knk strength: 26 Occurrences: 7 Avg. pub. year: 2023.656

Hinh 11. Mang luéi tit khoéa lién quan dén “Tri tué nhan tao”
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Hinh 12. Mang luéi tit khéa lién quan dén “Vii tru ao”

Ackmivm sreteece nude

uurchase intentions —_—
‘““:."."‘“ consumer belmm
electmnlc cnmmerce

ety purchasing l g ausmented reahw

wescunaones ITUST B

aselntentio

= Gl]llSllmlltlﬂll hehavmr

online purchase intention gy line shopping =
consumer hehaviour

.um

Hinh 13. Mang luéi dam may ti khoa

Mang luéi ddm may tit khéa thé hién su
xuat hién ctia cac thuat ngii nhu tri tué nhan
tao, thuc t& tang cudng (AR) va vii tru ao
(Metaverse) 1a nhiing chi dé méi néi gn day
dudc cac hoc gia nghién ciu dé t6i uu hoéa trai

nghiém mua sim. Nhin chung, biéu d5 nay
minh chiing cho mét su chuyén dich tit nghién
ciu tuong tac don thuin sang viéc phan tich sau
sic tam 1y va su tuong tac giia con ngudi véi
cong nghé trong béi canh chuyén déi s6.
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Hinh 15. Tién héa chu dé

3.6. Xu huéng nghién ciiu

Téng thé biéu dé cac cha dé xu hudéng phac
hoa mot 16 trinh phat trién logic di tit viéc hiéu
hanh vi co ban, xay dyung niém tin, tich hgp cong
nghé tuong tic va cudi cung 1a téi uu héa gia tri
thong qua tri tué nhan tao trong qua trinh trai
nghiém mua sim cta khach hang

Dua trén biéu dé tién hoéa chu dé, nghién
ctiu vé ¥ dinh mua hang truc tuyén trong ban 1é
da trai qua ba giai doan chinh. Giai doan dau
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s

(2003-2016) tap trung vao cac khai niém nén
tang nhu thuong mai dién ti, internet va hanh
vi nguoi tidu dung. Giai doan tiép theo chiing
kién su bung né da dang héa véi ¥ dinh mua
hang lam trung tim, cling sy xudt hién cta vii
tru 4o, niém tin va phat trién bén viing. Giai
doan 2025-2026 danh d&u budc chuyén manh
mé sang ky nguyén cong nghé cao, ndi tri tué
nhén tao ndi 1én nhu cht dé dan dat cung véi
ESG, ké thita ti cac nghién ctu tadm ly va hanh
vi trude do.



4. THAO LUAN VA DE XUAT HUONG
NGHIEN CUU TRONG TUONG LAI

4.1. Thao luan

Nghién ciitu nay da bé sung két qua va kién
thiic méi cho tai liéu, chu dé chung va phuong
phap ctia cac bai bao trong co s6 dii liéu nghién
ctiu vé ¥ dinh mua hang trong linh vuc ban 1é.
Dac biét, phan tich mang luéi tu khéa ghi nhan
su dich chuyén r6 rét tit cac khai niém nén tang
nhu consumer behavior, trust va TAM sang cac
cong nghé tién tién nhu Artificial Intelligence,
Blockchain va Metaverse, nhat quan véi du bao
cia Grewal & cs. (2017) va Pantano & cs.
(2022); tuy nhién, diém khac biét quan trong ma
nghién cu nay phat hién 12 mang luéi lién két
cua Blockchain va Metaverse hién con rat thua
thét, cho thay day van la khoang trong nghién
ctiu dang ké, dac biét trong linh vuc ban 18 truc
tuyén néng san, thuc phdm, noi céng nghé
Blockchain trong truy xuidt ngudén goc va Al
trong ca nhan hoéa trai nghiém cé tiém ning 1én
trong viéc cung cd niém tin cia ngudi tidu dung,
song chua dugc cong dong hoc thuat khai thac
mot cach c6 hé théng. K&t qua nay ciing bé sung
cho nghién ctiu cia Dincer (2023) v6i phéan tich
téng quan vé thuong mai dién ti va § dinh mua
hang. Khi Dincer (2023) nh4n manh kha ning
két noéi gitia nguoi dung, cong dong va doanh
nghiép théng qua cac chiic ning tuong tac, ding
tadi va chia sé, ciing nhu cac rui ro trong qua
trinh tuong tac; trong nghién cttu nay ké thua
va cung cdp bang chiing vé xu hudéng hoc thuat
dang dich chuyén theo huéng céng nghé (Al,
AR/VR, Metaverse, Blockchain) va tap trung
vao cac yéu té tAm 1y - hanh vi lién quan.

4.2. Pé xuat huéng nghién cGu trong
tuong lai

Dé xuat huéng nghién ctiu trong linh vuc
ban 1é truc tuyén tap trung vao ba khia canh
chinh nhim 18p day cac khoang trong tri thic
hién tai, déng thoi gidi quyét cac thach thic
trong nganh ban 1é néi chung va nganh néng
san thuc pham truc tuyén néi riéng.

Tht nhét, trong tAm nghién ctu cn chuyén
dich manh mé sang viéc tich hdp cac cong nghé

Nguy&n Thi Phung, Tran Nguyé&n Khanh Hai

méi néi trong boi canh chuyén d6i s6. Cu thé,
ddy manh céc nghién ctu vé tGng dung
metaverse trong hanh trinh trai nghiém mua
sdm ctia khach hang, bao gém thiét ké giao dién
ngudi dung, su tham gia ciia cong déng a0 va
hiéu ting méi la cua céng nghé. Nghién ctiu vé
thiét k€& giao dién ngudi dung tap trung vao cac
yéu t6 nhu kha nang st dung, tinh thdm my,
day 1a cac yéu td c6 tac dong 16n nhat dén sy hai
long va ¥ dinh mua sim ctia ngudi dung, dong
thoi kham ph4 cach cic khia canh khic nhau
cua thiét k& giao dién ngudi dung anh hudng
dén trai nghiém t6ng thé ctia ngudi ding.
Nghién ctiu vé su tham gia ctia cong déng ao
nén kham pha cach cac yéu t6 khac nhau anh
hudng dén y dinh mua sim va xem xét vai tro
cta ban sic xa hoi cia ngudi ding metaverse.
Ngoai ra, cac hoc gid cdn xem xét sadu hon cach
thic AI tai dinh nghia hanh vi khach hang
thong qua ci nhan héa trai nghiém. Nghién cttu
cling cAn xem xét cac yéu t6 anh hudng dén hiéu
qua cta ca nhan héa do AI hd trg, bao gdm chat
lugng dit liéu, thuiat toan Al, tinh minh bach,
quyén riéng tu va su can thiép. Cubi cung, can
phai xem xét cac tac dong dao dtic va x4 hoi cta
ca nhan héa do AI hd trg. Dic biét, trong linh
vuc ban 16 néng san va thuc pham truc tuyén,
viéc ting dung AT dé c4 nhan héa goi ¥ san phdm
theo mua vy, ving san xuat hay théi quen tiéu
dung can dugc nghién ctu chuyén sau hon nham
nang cao trai nghiém va gia ting y dinh mua
hang ctia ngudi tiéu dung. Péng thdi, can lam rd
vai trd ctia cong nghé Blockchain trong viéc cung
cd niém tin va tinh minh bach. Day la huéng
nghién ctiu ¢6 gia tri ting dung cao, nhat 14 trong
b6i canh ngudi tiéu dung ngay cang quan tdm
dén truy xuit ngudn goc ndng san, an toan thuc
phdm va tinh minh bach trong chudi cung ting,
nhiing yéu t6 c6t 161 quyét dinh niém tin khi mua
noéng san, thuc phdm qua kénh truc tuyén.

Tht hai, cac nghién ctGu cin tiép tuc md
rong va kiém dinh lai cac khung ly thuyét c6t 161
tu nhiing tac gia c6 tAm anh hudng 16n nhu Kim
& Jiyoung (2013) hay Dennis & Charles (2007).
Viéc x4y dung cac nghién ctiu so sanh tai nhing
thi trusng méi néi c6 toc d6 tiang trudng nhanh
14 v6 cung can thiét dé kiém tra tinh thich tng
cua ly thuyét trong cac boi canh vén héa va kinh
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t& ddc thu. Thi trudng Viét Nam sé hitu nhiing
d#c tha van héa - kinh t& doi héi phai kiém dinh
lai cic md hinh ly thuyét truyén théng. Théi
quen thanh toan COD phan anh tim 1y e ngai
rui ro cao; ty 1é dung smartphone 85% tao ra
hanh trinh mua sim mobile-first ma cac moé
hinh nhu TAM hay UTAUT chua phan anh day
du; trong khi anh hudng manh cuia eWOM va
chuén muec x& hoi cho thay ngudi tiéu dung Viét
Nam cé xu huéng ra quyét dinh dua nhiéu vao
danh gia cong doéng hon 1a cac yéu td ky thuat
clia nén tang. Dac biét, thi truong ban 1é noéng
san va thuc phdm truc tuyén tai Viét Nam la
mot trudng hop nghién ctu dién hinh, khi hanh
vi ngudi tiéu dung chiu anh hudng dong thoi bsi
yéu t& vian héa, théi quen tiéu dung truyén
thong va su thAm nhép nhanh chéng cta cac
nén tang thuong mai dién ti. Do d6, viéc ddy
manh 1y thuyét tdAm 1y hoc nham gidi thich
thém cac bién s6 vé trai nghiém khach hang da
kénh va su gin két ngudi dung 1a huéng nghién
ctiu cb gia tri thiét thuc cho boi canh nay.

Cudi cung, mdt huéng nghién ctiu khong
thé thiéu cho giai doan t6i 1a viéc gén két ¥ dinh
mua hang vé6i cac gia tri bén viing va tiéu chudn
dao dtc. Cac cong trinh tuong lai nén khai thac
sdu hon vé tac dong cua trach nhiém xa hoi,
quan tri (ESG) va tinh bén viing trong tiéu dung
truc tuyén. Diéu nay khéng chi gitp hoan thién
hé théng 1y thuyét ma con cung cap nhiing goi y
chién luge quan trong cho ciac doanh nghiép ban
1é trong viéc xay dung mot cong dong khach
hang trung thanh dua trén cac gia tri nhan vin
va cong nghé thong minh.

5. KET LUAN

Nghién ctiu nay da cung cidp mot cach tiép
can hé théng dé tong quan hoéa cac xu hudng
nghién ctiu vé § dinh mua hang trong nganh
ban 1é truc tuyén, dong thdi lam sang té nhiing
khoang trong tri thic. Dic biét cac van dé anh
hudng truc tiép dén ¥ dinh mua hang truc tuyén
ctia khach hang trong linh vuc ban 1é trong béi
canh phat trién dot phéa caa cac cong nghé nhu
thuc t& 4o ting cudng, tri tué nhan tao,
Blockchain, vii tru 2o van chua duge nghién ctiu
sau can dudc khai thac.
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Céac nghién ctu thuc nghiém tiép theo nén
tap trung vao: (1) Kiém tra vai trd caa tri tué
nhan tao trong cac hoat dong ti€p thi nham cai
thién stic mua sim cta khach hang, dac biét
xem xét tac dong ctia cac hé thong dé xuat san
phdm dudc ca nhan héa do Al hd trg dén ¥ dinh
mua hang théng qua Al phén tich hanh vi ngudi
titu dung 6 mic dd chi tiét va toan dién;
(2) Danh gia tic dong ctia hién dién ti xa, tinh
tuong tac trong vil tru ao ciing nhu vai tro cta
cac cong nghé méi thuc té 4o ting cudng dén y
dinh mua hang; (3) Phan tich cach cac yéu to
diéu tiét nhu sy khac biét ca nhan va ciac hanh
dong marketing trong viéc dinh hinh phan tng
cta ngudi tiu dung déi véi théng tin san pham
dugc cung cap bdi Blockchain.

Mic du mang lai nhiéu théng tin gia tri,
nghién ctiu nay van c6 moét sd han ché. Viéc chi
dua vao cd s6 di liéu Scopus c6 thé dan dén
thidu sét dii lidu, do cac nghién ctu duge lap chi
muc trén Web of Science, Google Scholar, va cac
bao ciao nganh khong dudc bao gom. Ngoai ra,
viéc chi tap trung vao cac chi s6 trich din c6 thé
bd qua cac nghién ctu méi néi ¢ ¥ nghia thuc
tién va thiéu cac phuong phap nghién ctu va
tng dung theo nganh. Do dd, cac nghién ctu
trong tuong lai nén ké&t hdp nhiéu co s6 dii lidu,
tich hgp phuong phap nghién ctu dinh tinh va
thuc hién phén tich theo tiing nganh dé cung
c4p mot cai nhin toan dién va thuc tién hon vé §
dinh mua hang tryc tuyén trong nganh ban 1é.
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