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TOM TAT

Trong béi canh thj trwong thue pham ddi mat véi sw bét dbi xirng théng tin, truyén théng truy&n miéng dién tlr
(eWOM) la cbng cu quan trong gidp gidm thiéu rdi ro cdm nhan. Nghién céu nay kham pha anh huéng ctia eWOM
dén y dinh mua thuc pham ché bién OCOP - mét loai “hang héa tin cay” (credence goods) d&c thu tai Viét Nam. St
dung phwong phap PLS-SEM véi di¥ liéu tlr 404 nguwdi tiéu dung tai Ha Noi, két qué cho thay Do tin cay ngudn tin,
Lwong truyén théng va Chét lwgng théng tin tac dong tich cwe dén Nhan thirc nhan hiéu va Niém tin. Bang chu vy,
Chét lwong théng tin khéng truc tiép thiuc ddy Nidm tin. Thay vao d6, Niém tin dwgc ciing cé manh mé nhét béi Do
tin cay nguén tin. Nhan thirc nhan hiéu va Niém tin déu déng vai trd trung gian then chét dan dat téi Y dinh mua.
Phat hién nay cung cip ham y thiét thuc cho cac chi thE OCOP nhé trong viéc thiét k& chién Iwoc tiép thi sb. Céac
doanh nghiép can wu tién xay dwng “bang chirng x& hoi” thdng qua cac ngudn tin uy tin (nhw hop tac véi KOL/KOC
ngéach), thay vi chi tap trung vao viéc mé ta cac thong sb k¥ thuat thuan tdy.

T khéa: eWOM, thye phadm OCOP, niém tin, nhan thirc nhan hiéu, y dinh mua, PLS-SEM.

The Impact of Electronic Word-of-Mouth on Consumers’ Purchase Intention
for OCOP-Labeled Processed Food in Hanoi

ABSTRACT

In the context of severe information asymmetry in the food market, electronic word-of-mouth (eWOM) has
emerged as a crucial tool widely utilized on online platforms to mitigate consumers' perceived risks. This study
explored the impact of eWOM components on the purchase intention of OCOP-labeled processed food-a distinctive
type of credence goods in Vietnam. Applying the Partial Least Squares Structural Equation Modeling (PLS-SEM)
method with data collected from 404 consumer surveys in Hanoi, the estimation results indicate that source
credibility, information quantity, and information quality positively affected brand awareness and consumer trust.
Notably, the study revealed a gap in the underlying mechanism: information quality does not directly foster consumer
trust; instead, consumer trust was strongly reinforced by source credibility. Both brand awareness and trust played
pivotal mediating roles leading to purchase intention. These findings offer significant managerial implications for
OCOP entities in designing digital marketing strategies, emphasizing the construction of social proof through credible
sources rather than solely focusing on pure information content.

Keywords: eWOM, OCOP food, trust, brand awareness, purchase intention, PLS-SEM.

y . R truy xuat ngudn goc tré thanh nhiing gi tri cot
1. DAT VAN DE T NUE TEUON 806 TO Taan? nhvng &l W
: 161 chi pho1 hanh vi ngudi tiéu dung (Nguyen
Trong ky nguyén kinh t& s6, nganh céng  Van Phuong & cs., 2025). Khac véi cac loai hang
nghiép thuc phdm toan cAu dang ching kién héa thong thudng, thuc phdm duge dinh nghia

mét su chuyén dich chua tiing c6, noi an toan va 14 hang héa tin cay ma chat lugng ctia n6 khé cé
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thé duge thAm dinh chinh xac ngay ca sau khi
da tiéu dung (Nguyen Duc Kien & cs., 2025). Su
bat d61 xting thong tin nay tao ra rao can tam ly
16n, ddc biét 1a tai cac thi truong dang phéat
trién nhu Viét Nam, noi cac vidn dé vé thuc
phdm khéng an toan thudng xuyén giy x6i mon
niém tin céng ching (Bruckert & cs., 2023). Dé
giam thiu rai ro cdm nhén, ngudi tiéu dung
hién dai khong con chi dua vao quang cio chinh
théng ma chuyén sang tim ki€m “bang chiing x&
hoi” théng qua cac kénh truyén miéng dién ta
(eWOM) (Tri Khai Lam & cs., 2020).

Du eWOM c6 stic manh 16n trong viéc hinh
thanh § dinh mua (Phuong Viet Le-Hoang,
2020; Nguyen Ngoc Huong Quynh & cs., 2023),
hau hét nghién ctu chi tap trung vao san pham
cong nghé/dich vu (Dam Tri Cuong, 2024). Viéc
ap dung cho thuc phdm OCOP tai Viét Nam van
12 mot khodng trong. OCOP két hgp gia tri ban
dia, chting nhan Nha nudc va niém tin cong
déng (Nguyen Thi Kim Oanh & cs., 2024;
Nguyen Van Phuong & cs., 2014; Nguyen Thi
Thu Trang & cs., 2025). Do d6, can lam rd tac
dong ctua cac thanh phan eWOM dén 16 trinh
tAm ly ngudi tiéu dung.

Tai Viét Nam, méc du chuong trinh OCOP
da dat dugc nhiing thanh tuu dang ké vé so
lugng san phim, viéc két ndi gia tri thuong hiéu
dén y dinh mua hang thuc t€ van gip nhiéu
thach thtc. Nguai tiéu dung thuong ding truée
su mau thuln gitia mot bén 14 cac thong tin k§
thuat kho khan va mdét bén 1a cac danh gia da
chiéu trén mang xa hoi (Ngo Thai Bao &
Nguyen Thi Quynh Nga, 2023; Nguyen Van
Phuong & cs., 2020). Nghién ct@u thuc nghiém
nay dugc thuc hién tai Ha Noi nham lap day
khoang tréng 1y thuyét bang cach phan tich co
ché tac dong cia eWOM dén y dinh mua thuc
phdm OCOP théng qua hai bién trung gian c6t
16i 12 Nhan thtc nhin hiéu va Niém tin tiéu
ding. Nghién ctiu nhidm mé rong ly thuyét
eWOM viao linh vuyc thuc phdm dac thu tai thi
truong méi néi, kiém dinh lai vai tro cta “Chat
lugng théng tin” trong viéc xdy dung niém tin
tiéu dung trong béi canh thuc phdm OCOP tai
Viet Nam. K&t qua nghién cu cung cdp ham y
cho cac chu thé OCOP trong viéc t6i wu hoéa
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chién luge marketing s6. Bang cach lam sang to6
16 trinh to eWOM dén hanh vi, nghién ctu
khéng chi hd trg cac cht thé OCOP vuon xa ma
con gép phan thic ddy hé sinh thai tiéu ding
ndéng san minh bach va bén viing.

2. PHUONG PHAP NGHIEN CUU
2.1. Co sé 1y thuyét

Nghién cttu dinh nghia eWOM la cac danh
gia truc tuyén tu cong doéng hoiac KOL/KOC.
Thuc phdm OCOP mang dic thi “hang héa tin
cay” (credence goods) véi chét lugng kho kiém
chiing truc tiép, do d6 eWOM cung cip “bing
chiing xa hoi” c6t 161. P& giai thich 16 trinh nay,
nghién ctu hgp nhat hai 1y thuyét xuong séng:
M6 hinh Chap nhan Théng tin (IAM) va Thuyét
Qua trinh Kép (Dual-process). Theo d6, IAM
gidi thich viéc khach hang tiép nhan thong tin
chét lugng dé hinh thanh Nhan thitc nhan hiéu;
trong khi Thuyét Qua trinh Kép chi ra ring
trude thong tin bat d6i xting, ho sé dua vao tin
hiéu ngoai vi (d6 uy tin ngudn tin, lugng truyén
thong) dé xay dung Niém tin. Hai 1y thuyét nay
bién luén viing chic 16 trinh eWOM bét buoc di
qua hai bién trung gian trén truéc khi dan dén
Y dinh mua.

2.2. M6 hinh nghién cttu va gia thuyét

a. Chat lugng théng tin eWOM va Nhan thic
nhan hiéu OCOP

Ch4t lugng thong tin (Information Quality -
INQ) phan 4nh mtc d6 phu hdp, tinh chinh x4c,
day du va khach quan cua cac thong diép truyén
miéng dién ti (Juhaidi & cs., 2024). Trong linh
vuc thuc phdm, noi ngudi tiéu dung déi mit véi
rui ro cdm nhan cao vé an toan vé sinh, cac bai
danh gia chi tiét déng vai trd nhu mét bo loc
nhan thic (Tri Khai Lam & cs., 2020). Dya trén
M6 hinh Chap nhan Théng tin (IAM), khi céac
danh gia eWOM cung cdp nhiing lap luan cé
tinh chén doan cao nhu mo ta chi tiét vé huong
vi, quy trinh ché& bién, hodc hinh anh thuc t& vé
bao bi nhan mac, khoang trong bat dinh vé san
phdm sé dugc 14p day (Coursaris & cs., 2018).
Déi vé6i thuc phdm OCOP, véon 1a nhiing déc san
dia phuong chua c6 d6 pht thuong hiéu rong
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Anh hwéng cla truyén théng truyén miéng dién tt t&i y dinh mua thwe phdm ché bién gén nhan OCOP cla ngwodi

tiéu dung tai thanh phé Ha Noi

khép, chat lugng lap luan trong eWOM gidp
ngudi tiéu dung nhan dién va phan biét ré nét
cac thuodc tinh doc ban ctia nhan hiéu (Ho Duc
Dai & cs., 2026). Khi théng tin cang minh bach
va c6 chiéu sau, kha ning ghi nhé va nhan dién
nhan hiéu cia khach hang cang ting 1én. Do dé,
gia thuyét sau dudc dé xuat:

H1: INQ - Chat lugng thong tin téc
dong tich cuc dén OBA - Nhan thtic vé nhan
hiéu OCOP.

b. D¢ tin cay ciia ngudn théng tin va Nhan thic
nhan hiéu

D6 tin cay ciia nguodn tin bao gém hai khia
canh: nang luc chuyén mén va tinh trung thuc
cta ngudi phat ngén (Ho Duc Dai & cs., 2026).
Khi nguoi tiéu dung khong du ngudn luc hoic
kinh nghiém dé kiém chting truc tiép thuc phdm
OCOP, ho c¢6 xu hudéng dya vao cac tin hiéu
ngoai vi, trong dé uy tin clia ngudi truyén tin la
quan trong nhét (Jacobsen & cs., 2020). Céac bai
danh gia ti nhitng chuyén gia 4m thuc, KOL uy
tin ho#c nhiing ngudi tiéu dung thuc t& (KOC)
¢6 stic lan tda manh mé, giup bao chiing cho gia
tri cia nhan hiéu dia phuong (Briliana & cs.,
2020; Tran Vi Khanh & Uehara, 2023). Su tin
c4y vao nguodn tin gitp cung cd vi thé cia nhan
hiéu trong tdm tri khach hang, bién mot san
phédm viing mién xa la tré thanh mot nhan hiéu
¢6 uy tin va dang ghi nhé (Arviliasih & cs.,
2025). Vi vay, nghién ctiu dé xuat:

H2: SRC- D¢ tin cay ctia ngudn tin tac
dong tich cuc dén OBA - Nhan thtic vé nhan
hiéu OCOP.

c. Lugng truyén thong eWOM va Nhan thiic
nhédn hiéu

Luogng truyén thong (eWOM Volume - VOL)
phan anh téng s6 lugng tuong tac, thao luan va
danh gia truc tuyén vé mot san pham (Bilal &
cs., 2023). Khoi lugng eWOM khéng 16 1a tin
hiéu minh chiing cho d6 phé bién va su chép
nhan cta thi trudng déi véi san pham (Lopez &
Sicilia, 2014). D61 véi cac mit hang OCOP cb
quy mo san xudt nhd, su hién dién day dic cua
cac luéng thong tin trén mang xa hoi tao ra hiéu
ting doan tau, khién nhan hiéu dé dang di vao
nhan thtc cia dam doéng (Verma & cs., 2023).
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Mbét san phadm duge thao luan thudng xuyén sé
c6 kha nang goi nhé cao hon so véi nhiing san
phdm im hoi ling tiéng (Florack & Pivecka,
2026). Do d6, gia thuyét dugdc dé xuat la:

H3: VOL- Lugng truyén thong tic dong tich
cuc dén OBA- Nhan thtc vé nhan hiéu OCOP.

d. Chat lugng théng tin va Niém tin tiéu dung
Niém tin (Trust) 1la yéu t& cot 161 gitip nguci
tiéu dung vugt qua su khong chic chén d8i véi
thuc phdm ché bién (Ho Duc Dai & cs., 2026).
Dé6i véi thue phdm OCOP, chét lugng thong tin
phan anh qua su minh bach vé ngudén goc
nguyén liéu va ching nh4n an toan gidp triét
tiéu su hoai nghi. Khi eWOM cung cap nhiing
minh ching logic va khach quan, khach hang sé
hinh thanh niém tin nhan thic vao chat lugng
san phdm (Tri Khai Lam & cs., 2020). Vi vay:
H4: INQ - Chat lugng théng tin anh hudng
tich cuc dén PBT- Niém tin vao san
pham/thuong hiéu gin nhan OCOP.

e. D¢ tin cay nguén eWOM va Niém tin tiéu diing

Viéc thiét 1ap niém tin d6i véi cac san phdm
dia phuong 14 mét thach thiic 16n do su thiéu
hut trai nghiém thuc t&€ (Ho Duc Dai & cs.,
2026). Trong boi canh thuong mai x4 hoi, do tin
cay cta nguén eWOM déng vai tro nhu méot su
bdo chtng chit lugng. Su chan thuc tid cac
ngudn phat uy tin gidp giai téda tdm ly phong
thu, tit @6 bdi dép niém tin ring san phidm sé
ding nhu cam két (Pihlaja & cs., 2017). Nhiéu
nghién ctiu da xac nhan rang mtc do uy tin cta
nguén tin cé tac dong quyét dinh dén viéc hinh
thanh niém tin nhan thtic va niém tin tinh cadm
cua khach hang (Liu & cs., 2017; Sung & cs.,
2023). Do doé:

H5: SRC- D¢ tin ciy cua ngudn tin anh
hudéng tich cuc dén PBT- Niém tin vao san
pham/thuong hiéu gdn nhan OCOP.

f. Lugng truyén théng eWOM va Niém tin
tiéu dung

S6 lugng danh gia truc tuyén déng vai tro
nhu mét bang ching xa hoi viing chic (Salmiah
& cs., 2024). Khi dting truéec mot san phdm néng
san chua quen thudc, viéc nhin thay hang ngan
lugt tuong tac va binh luan tich cuc gitp nguci



mua giai tda tam 1y lo ngai vé rii ro (Prasetio &
cs., 2023). Khéi lugng thong tin 16n tao ra cam
gidc an toan, khién ngudi tiéu dung tin tudng
hon vao chét lugng thuc sy ctia dic san ving
mién. Su phd bién nay cing c¢d niém tin rang
san phadm da dudc kiém chiing bdi cong ddng
(Nguyen Duc Kien & cs., 2025; Liu & cs., 2022).
Vi vay:

H6: VOL- Lugng truyén thong tac dong tich
cuc d&n PBT- Niém tin vao san phidm/thucng
hiéu gin nhan OCOP.

g. Niém tin va Y dinh mua thuc phdm OCOP

Niém tin 1& chat xtdc tac tam ly cot 161
chuyén héa nhan thitc thanh hanh vi mua thuc
t& (Uzar & Filipovié, 2023). Khi tin tudng thuc
phdm OCOP an toan, ngudi tiéu dung sé sin
sang giao dich (Phan Thi Thanh Hoa & cs.,
2022). Su an tAm nay gidp x6a bd rao can tri
hoan mua sim (Nguyen Thu Thuy & Phan Thi
Thanh Hoa, 2025). Do d6:

H7: PBT - Niém tin vao san pham/thuong
hiéu gin nhan OCOP tac dong tich cyc dén INT
-Y dinh mua.

h. Nhan thtic nhan hiéu va Y dinh mua

Nhan thitc nhan hiéu 1a diém khéi dau caa
moi hanh trinh mua sim (Liu & Wang, 2023).
Viéc khach hang c6 thé nhan dién va goi nhé
dén nhan hiéu OCOP gitip san pham lot vao
danh muc lya chon cia ho (Ngo Thai Bao &
Nguyen Thi Quynh, 2023). Nhan thtc rd6 rang
vé nhén hiéu gitp giam thiéu cam giac ruai ro va
tang kha nang kiém soat hanh vi giao dich. D&i
v6i cac dic san dia phuong, mdt nhan hiéu cob
mutc d6 nhan dién cao sé tao ra uu thé& canh

Chét lwgng thong tin
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tranh va thic ddy ngusi tiéu diung uu tién chon
lya thay vi cac san phadm khong nhdn mac
(Wang, 2021). Vi vay:

H8: OBA- Nhan thiic v& nhan hiéu OCOP
tac dong tich cuc dén INT- Y dinh mua.

2.3. Thu thap va phan tich s6 liéu

Nghién ciu khao sat 404 ngudi tiéu dung
Ha Noi thong qua kénh truc tuyén (mang xa
hoi) va truc ti€p (tai cdc diém ban thuc pham
OCOP). Chién ludc chon mau phan tang theo
khu vuc duge phan bé ty 1& thuc t& véi 63,4% noi
thanh va 36,6% ngoai thanh dé tang phan héi,
dap ting quy mé mAu theo Hair & cs. (2022). Dé
do luong cac khai niém, nghién ctu st dung
tong cong 24 bién quan sat dude k& thia tit cac
cong trinh uy tin va dudc trinh bay tai bang 1.
Céac thang do g6c bang tiéng Anh da trai qua
quy trinh dich ngudc, tham vin chuyén gia va
khao sat thii & dam bao sat nghia véi béi canh
thuc phdm OCOP. T4t ca dugc do bing thang
Likert 5 mtc d6.

Di liéu dude xt ly bang phan mém
SmartPLS 4.0 véi k§y thuiat uéc lugng binh
phuong nhoé nhit riéng phan (PLS-SEM). Quy
trinh phan tich gbm hai buéc: (1) Panh gia mo
hinh do ludng théng qua hé sé tai ngoai, do tin
cay nhat quan (Cronbach’s Alpha, CR), gia tri
hoi tu (AVE) va gia tri phan biét (HTMT);
(2) Panh gi4d mo6 hinh c&u trdc bang thuat toan
Bootstrapping (5.000 mau lap) dé kiém dinh hé
s6 dudng dan (beta), miic ¥ nghia (p-value) va
hé s6 xac dinh (R%. Phuong phap nay cho phép
kiém dinh chinh xéc cac méi quan hé truc tiép
va gian tiép trong md hinh nghién ctu phtic tap.

Nhan thire vé
nhan hiéu OCOP

Po tin péy
cdia nguon tin

Y dinh mua

Niém tin vao
san pham/thwong hiéu

\
/

Lwong truyén tin
théng tin

Hinh 1. M6 hinh nghién cttu dé xuat
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Anh hwéng clia truyén thong truyén miéng dién t toi y dinh mua thuc phdm ché bién gén nhan OCOP clia ngudi
tiéu dung tai thanh phd Ha Néi

Bang 1. Thang do st dung trong mé hinh (nim 2026)

Bién Ky hiéu Cau héi do lwéng (Bién quan sat) Ngudn
Chét INQ1 Céac danh gia vé thwe phdm ché bién OCOP téi doc rat ré rang va dé hiéu. Juhaidi &
Itﬁgr?gtin INQ2 Théng tin truyén miéng vé& thwe phdm ché bién OCOP nay rét chi tiét. cs. (2024)

INQ3 Nhing nhan xét v& thywc phdm ché bién OCOP clia ngwdi dung trwéc rat khach quan.

INQ4 Théng tin t6i nhan dwoc vé thuc phdm ché bién OCOP rat hiru ich cho viéc quyét dinh mua
san pham cla toi.

Nguén SNC1 Nhing nguei danh gia thwe phdm ché bién OCOP la nhirng ngudi dang tin cay. Ho Duc
thongtin - c\eo  T6i cho réing nhiing ngudi nhan xét du c6 kién thirc/kinh nghiém vé thuc pham ché bién D& & €S
dang tin OCOP (2026)
cay '

SNC3 Nhirng nguei chia sé thong tin vé thuc phdm ché bién OCOP hoan toan trung thwe, khéng
c¢6 muc dich truc logi.

SNC4 Nhirng nguoi duwa ra nhan xét vé thuc phdm OCOP la khach quan, khdng bi chi phéi béi
muc dich quang c&o hay vu lgi ca nhan.

Luwong EWV1  Taithay c6 rat nhidu bai danh gia/binh luan thao luan vé thwe pham ché bién OCOP. Bilal & cs.
:Ll:%egn EWV2  Thuwc pham ché bién OCOP duoc thédo luan rat phé bién trén mang xa hoi. (2023)

EWV3  Thuwc pham ché bién OCOP dwoc ngwdi quen cua t6i thao luan rat nhiéu.

EWV4  That dé dang dé toi tim thdy céc théng tin nhan xét vé thuc phdm ché bién gén nhan OCOP.

Nhan OBA1 Tai tin réng thwe pham gén nhan OCOP cé chét lwgng cao. Ngo Thai
;hhtg%vé OBA2 San pham OCOP nay mang lai sw an tam vé vé sinh an toan thuc pham. Egﬁyg:en
hiéu OBA3 Thwe pham gan nhan OCOP cé huong vi dic trwng clia c&c viing mién Thi Quynh
ocor OBA4 Nhin chung, thwc pham ché bién OCOP vwot troi hon so véi cac san pham khong cé nhan 2\12%23)
OCOP.
Nidmtin  PBT1 Tbi hoan toan tin twéng vao chét lwgng cia thwe phdm ché bién gan nhan OCOP. Ho Duc
‘éﬁ‘;;‘j‘” PBT2  Toitin ring thwong hidu thirc pham ché bién g&n nhan OCOP gitk cac cam két ding v6i '(DZ%'Z%)CS'
thwong ngwdi tiéu dung.
hiéu PBT3 T6i tin rAng thwc phdm ché bién gan nhan OCOP quan tam dén stc khde clia khach hang.
PBT4 Nhin chung t6i cé niém tin déi véi thwe pham ché bién gan nhan OCOP.
PBT5 Tai tin réng gia ca thwe phdm ché bién gan nhan OCOP twong x(ng véi chat lvong.
Y dinh INT1 Toi dw dinh s& mua thyc phdm gan nhan OCOP trong thoi gian tdi. Phan Thi
mua INT2 Tbi s& wu tién lwa chon mua thwe phdm gén nhan OCOP thay vi céc loai thwc phdm khéc. ch];ng cs
INT3 Kha n&ng cao 14 t6i s& mua thwe phan gan nhan OCOP néu cé nhu cau vé thyc pham. (2022) .

Bang 2. Pic diém nhan khiu hoc ctia mau khao sat nam 2026 (n = 404)

Chi tiéu Phan loai Tan suét (n) Ty 1& (%)
Gidi tinh Nam 158 39,1
N@ 246 60,9
Do tudi Du6i 25 tubi 112 27,7
T 25-45 tudi 218 54,0
Trén 45 tudi 74 18,3
Khu vue sinh séng No6i thanh Ha Noi 256 63,4
Ngoai thanh Ha Noi 148 36,6
Thu nhép hang thang Dwéi 10 triéu VND 92 22,8
Tl 10-20 triéu VND 205 50,7
Trén 20 triéu VND 107 26,5
Trinh d6 hoc van Dwéi Dai hoc 65 16,1
Pai hoc va Sau Pai hoc 339 83,9
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3. KET QUA VA THAO LUAN
3.1. Pic diém mau diéu tra

Mau khao sat gbm 404 ngudi tiéu dung tai
Ha Noéi. Dac diém nhan khiu hoc (Bang 2) cho
thdy da s6 1a ni gi6éi (60,9%), d6 tudi 25-45
(54,0%), trinh do tit Dai hoc trd 1én (83,9%), va
thu nhap ti 10-20 triéu VND (50,7%).

3.2. Két qua phan tich mé hinh nghién citu

3.2.1. Kiém dinh thang do

Két qua danh gia mo6 hinh do ludng cho thay
tit ca cac cdu tric déu dat tiéu chudn vé d6 tin
ciy va gia tri khoa hoc. V& dd tin ciy nhat quan
ndi tai, hé s6 Cronbach’s alpha (0,744-0,839) va
D6 tin cay téng hop Rho_c (0,839-0,884) cta cac
bién déu vugt ngudng 0,70 (Bang 4). Gia tri hdi tu

DB&ng Thi Kim Hoa, 6 Quang Giam, Bui Hong Quy

duge dam bao khi hau hét hé s6 tai ngoai déu
> 0,70 (Bang 3). Riéng bién SRC4 (0,686) dudc giti
lai dé€ bao toan néi dung do chi s6 CR va AVE cua
thang do nay da vugt chuin (Hair & cs., 2022).
Chi s6 AVE cta cic khai niém déu dao dong ti
0,566 dén 0,703, thda man mdc t6i thiéu 0,50.

Vé gia tri phan biét, chi s6 HTMT giiia cac
cdp cAu tric ndm trong khoang 0,302 dén 0,764.
Viéc cac gia tri nay déu thap hon ngudng khat
khe 0,85 x4c nhan ring cac khai niém trong mo
hinh c¢6 tinh phan biét ré6 rang va khong bi
tring lip vé noi dung do luong. Ngoai ra, hé sé
phéng dai phuong sai (VIF) cta cac bién quan
sat déu nhoé hon 2,210, loai trit hoan toan rui ro
vé hién tuong da cong tuyén. Nhiing két qua
nay khang dinh mé hinh do ludng c6 do tin cay
va gia tri hoi tu viing chéc, tao tién dé cho cac
phan tich c&u tric tiép theo.

Bang 3. Hé s6 tai ngoai ctia cac bién quan sat (nim 2026)

Bién M4 code Hé s tai ngoai (Outer Loadings) VIF
Lwong truyén théng tin EWV1 0,785 1,528
EWV2 0,803 1,446
EWV3 0,754 1,513
EWV4 0,736 1,513
Chét lvgng thong tin INQ1 0,752 1,372
INQ2 0,751 1,460
INQ3 0,793 1,551
INQ4 0,774 1,597
Y dinh mua INT1 0,838 1,675
INT2 0,833 1,654
INT3 0,845 1,644
Nhan thtec v& nhan hiéu OBA1 0,752 1,376
ocop OBA2 0,727 1,313
OBA3 0,763 1,475
OBA4 0,765 1,538
Niékm tin vao san PBT1 0,792 1,995
pham/thuong hiéu PBT2 0,724 1,569
PBT3 0,719 1,534
PBT4 0,780 1,835
PBT5 0,867 2,210
Do tin cay cla nguén tin SRC1 0,820 1,860
SRC2 0,717 1,418
SRC3 0,896 2,079
SRC4 0,686 1,499
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Bang 4. Tinh nhat quan ndi tai va gia tri hdi tu cia mé hinh (nim 2026)

Cronbach’s Composite reliability Composite reliability Average variance

Alpha (Rho_a) (Rho_c) extracted (AVE)
Chét lwgng thong tin 0,768 0,770 0,852 0,589
Lwong truyén thong 0,774 0,792 0,853 0,593
Nhan thirc v& nhan hiéu OCOP 0,744 0,744 0,839 0,566
Niém tin vao séan pham/thwong hiéu 0,839 0,894 0,884 0,606
Y dinh mua 0,789 0,791 0,877 0,703
Do tin cay cla ngudn thong tin 0,795 0,885 0,863 0,614

Bang 5. Danh gia tinh gia tri phan biét theo chi s6 HTMT

Bién Ctr;]fiétnlwctgng It_rl'upg/ygrgwJ véN ziré‘r:hr::gu véoNslg;n;Il?ém/ Y dinh ?cf';t%ﬁa
gtin théng OCOP thwong hiéu mua thong tin
Chét lvgng thang tin 1
Lwong truyén thong 0,418 1
Nhan thirc v& nhan hiéu OCOP 0,456 0,342 1
Ni&m tin vao san pham/thwong hiéu 0,371 0,448 0,444 1
Y dinh mua 0,656 0,665 0,764 0,715 1
Do tin cay cGa ngudn thong tin 0,423 0,302 0,562 0,571 0,742 1

Bang 6. K&t qua kiém dinh gia thuyé&t thong qua thuat toan Bootstrapping (nam 2026)

C o an Original Sample  Standard deviation T statistics
Tac dong sample (O) mean (M) (STDEV) (o/sTDEy|) Fvalues
Anh hwéng tryce tiép
Chét lwgng théng tin — Nhan thiec v& nhan hieu OCOP 0,180 0,183 0,053 3,404 0,001
Chét lvgng thong tin — Niém tin vao san phdm/ 0,079 0,082 0,057 1,392 0,164
thwong hiéu
Lwong truyén théng — Nhan thirc vé nhan hiéu OCOP 0,107 0,107 0,054 1,960 0,050
Lwong truyén théng — Niém tin vao san pham/ 0,234 0,235 0,051 4,539 0,000
thwong hiéu
Nhan thirc v& nhan hiéu OCOP — Y dinh mua 0,424 0,425 0,035 12,018 0,000
Ni&m tin vao san pham/thwong hiéu — Y dinh mua 0,446 0,446 0,034 13,147 0,000
Do tin cay cla ngudn thong tin — Nhan thirc vé& nhan 0,410 0,411 0,044 9,242 0,000
hiéu OCOP
Do tin cay cla ngué‘)n théng tin > Niém tin vao san 0,450 0,449 0,042 10,621 0,000
pham/thuong hiéu
Anh huéng gian tiép
Chét lugng théng tin — Niém tin vao san pham/ 0,035 0,037 0,026 1,344 0,179
thwong hiéu - Y dinh mua
Chét lwgng théng tin — Nhan thiec v& nhan hieu OCOP 0,076 0,078 0,025 3,063 0,002
— Y dinh mua
Lwong truyén théng — Niém tin vao san pham/ 0,104 0,105 0,026 4,074 0,000
thwong hiéu — Y dinh mua
Lwong truyén thong — Nhan thirc vé nhan hiéu OCOP 0,045 0,046 0,025 1,838 0,066
— Y dinh mua
D6 tin cay cla ngudn théng tin — Niém tin vao san 0,200 0,200 0,024 8,412 0,000
pham/thwong hiéu — Y dinh mua
Do tin cay cla ngudn théng tin— Nhan thirc vé& nhan 0,174 0,174 0,023 7,691 0,000

hiéu OCOP — Y dinh mua
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3.2.2. Kiém dinh mé hinh SEM

Két qua phan tich PLS-SEM va thuat toan
Bootstrapping xac nhan moé hinh c¢6 dé thich hgp
cao, gidi thich duge 51,6% bién thién ctia Y dinh
mua (INT) véi R? = 0,516. V& cac tac dong truc
tiép, Do tin cay cua ngudn thong tin (SRC) 1a
nhan t6 dnh hudng manh nhat dén Nhan thic
nhan hiéu (Beta = 0,410, P <0,001) va Niém tin
(Beta = 0,450, P <0,001). Lugng truyén théng
(EWV) tac dong tich cuc dén Niém tin
(Beta = 0,234, P <0,001), nhung chi c6 tac dong
yéu & ngudng bién dén Nhan thdc nhan hiéu
(Beta = 0,107, P = 0,050). Tuy nhién, Ch4t lugng
théng tin (INQ) chi thdic ddy Nhan thtc nhin
hiéu (Beta = 0,180, P = 0,001) ma khong c6 y
nghia théng ké déi véi Niém tin (P = 0,164 > 0,05).

O giai doan cuéi ctia mé hinh, Y dinh mua
(INT) chiu tac déng truc tiép va tich cuc tit ca
Nhan thiic vé nhan hiéu (Beta = 0,424,
P <0,001) va Niém tin vao san phim
(Beta = 0,446, P <0,001). Phan tich anh hudng
gian ti€p cung khing dinh vai trd trung gian
quan trong cua hai nhan t6 nay trong viéc
truyén dan tac dong ti cac thudc tinh eWOM
dén quyét dinh hanh vi ctia ngudi tiéu dung.
Cac két qua nay chiing minh ring eWOM thiic
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ddy § dinh mua thuc phdm OCOP théng qua co
ché& bdi ddp nhan thic va niém tin nhan thic.

3.3. Thao luan

Két qua thuc nghiém ti mé hinh SEM da
cung c4p nhiing hiéu biét sau séc vé co ché hinh
thanh ¥ dinh mua thuc phdm ché& bién OCOP
théong qua tac dong cua eWOM. Trudc hét,
nghién cttu khing dinh vai trd then chét cta Do
tin cay nguon tin (SRC) déi v6i ca Nhan thiic
nhén hiéu va Niém tin tiéu dung. Véi hé s6 tac
dong manh nhat trong mé hinh, két qua nay
tuong dong véi cac phat hién cia (Nguyen &
Phan, 2022; Prasetio & cs., 2023) va biéu hién
rd nét dic trung cta thi trudng thuc phdm tai
Viét Nam. Trong b6i canh ngudi tiéu dung dé6i
mat véi tinh trang théng tin bat doi xting vé an
toan thuc phdm, ho c6 xu huéng dit niém tin
vao cac ngudn tin c6 uy tin cao (nhu cac chuyén
gia noéng nghiép hodc nhiing ngusi c6 kinh
nghiém tiéu dung thuc t&) hon 1a cac quang cio
chinh thong. Diéu nay cho thay d6i véi san
phdm d#c tha nhu OCOP, tinh xac thuc cua
ngudi truyén tin 1a chia khéa dé vugt qua rao
can vé tam 1y hoai nghi ctia khach hang.

INQ1

o Chét lwong théng tin OBA1 OBA2 OBA3 OBA4
ING2 ' \ f

0751
0727 0763
— 0.765

0.793
e

0.774
INQ4 Nhin thirc vé nhan hidu OCOP
SRC1

0.820 g INT
SRC2 ‘_0_?1;: 0333

0.806— —0.833%»  INT2
srcs 4TS pads

0.686 - T3

D6 tin cay cia 0.446 Y dinh mua
SRC4 ngudn théng tin
EWWV1 Ni&m tin vao san pham/thweng hiéu
EWV2
0792 724 (79 0780 0.867

EWV3 ¢ \ \

07 X

Lirgng truyén théng ~ PBT1 PET2 PET3 PBET4 PETS

EWV4

Hinh 2. K&t qua phan tich mé hinh ciu tric PLS-SEM véi hé s6 dudng dan va R? (nam 2026)
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Mot diém nhan quan trong trong nghién
ctiu nay la sy khac biét gitia tac dong cua Chat
lugng thong tin (INQ) 1én Nhan thtc nhan hiéu
va Niém tin. Trong khi INQ thic ddy nhan thic
nhén hiéu, tac dong truc tiép lén Niém tin lai
chua dat miic ¥ nghia théng ké (P >0,05). Diéu
nay khong dong nghia véi viéc INQ hoan toan
khéng c6 tac déng, ma cho thay su mau thuin
v6i md hinh TAM (Ho Duc Dai & cs., 2026). Két
qua nay c6 thé phan 4nh mot xu huéng tiéu
dung tai Viét Nam: ngudi tiéu dung thusng coi
cac thong tin chi tiét trén mang 1a thong tin mot
chiéu. Ho c6 thé hiéu rd hon vé nhan hiéu thong
qua céc thong s k§ thuat, nhung dé hinh thanh
niém tin (PBT), ho cidn su x4c nhan vé mit xa
héi thong qua lugng tuong tac 16n (EWV) va @0
tin cay ctia nguoi néi (SRC) hon 1a ban than noi
dung théng tin do6.

Nghién cttu xac nhian Nhan thiic nhan hiéu
(OBA) va Niém tin (PBT) 14 hai tién t6 truc tiép
quyét dinh Y dinh mua. Hé s6 tac dong cia OBA
(0,424) va PBT (0,446) chting minh y dinh mua
xudt phat tit ca ly tri (chat lugng, chiing nhan)
1an cam xtc tin cay. Phat hién nay cling ¢6 quan
diém cta chi din dia 1y va thuong hiéu cong dong
trong néng nghiép, noi niém tin vao ngudn goc 1a
gia tri c6t 161 thic ddy hanh vi (Liu & Wang,
2023). So véi cac nghién ctu vé thuc pham thong
thudng tai cac nude phat trién (ndi tiéu chudn an
toan da tré thanh mic dinh), tai Viét Nam, viéc
gin nhan OCOP két hop vé6i hiéu tng lan tda ti
eWOM da tao ra mdt mang loc tin cay, giip giam
thiéu rai ro cAm nhén va thic ddy y dinh hanh vi
mot cach hiéu qua (Nguyen Thuy Trang, 2025).
Cubi cung, su ung ho cia hau hét cac gia thuyét
(ngoai trit H4) tai khing dinh ring eWOM khéng
chi 14 mét cong cu truyén thong ma 13 mot co ché
tao lap gia tri trong nén kinh té& s6. D6i véi thuc
phdm OCOP, vén 1a nhiing san ph4m mang dam
tinh ban dia va cAu chuyén van héa, viéc tan
dung céc ludng thong tin dién ti dé bdi ddp nhan
thitc va niém tin chinh 1a chién luge t&i vu dé rat
ngin khoang cach tit nhan thiic dén hanh dong
mua hang ctia ngudi tiéu dung hién dai.

4. KET LUAN

Két qua phan tich PLS-SEM tir 404 ngudi
tiéu dung Ha No6i da khing dinh eWOM tac
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dong manh mé dén y dinh mua thuc phdm
OCOP théng qua hai bién trung gian 134 Nhan
thic nhan hidu va Niém tin. Diém nhan thuc
nghiém dang chd y 1a D6 tin cay nguén tin déng
vai trd quyét dinh manh nh&t dén viéc hinh
thanh Niém tin (Beta = 0,450), trong khi Chat
lugng théng tin lai khong truc tiép tao ra niém
tin (P >0,05) ma chi gitip nhan dién thuong
hiéu. Phat hién nay hiéu chinh lai mé hinh TAM
truyén théng, khing dinh ring déi véi hang héa
tin cay dic thu nhu OCOP tai thi truong Viét
Nam, bang chting x4 hoi tif con ngudi quan
trong hon thong tin k§ thuat thuan tuay.

Dua trén két qua nay, dé t6i wu héa chién
lugc eWOM vé6i ngudn luc han hep, cac cha thé
OCOP can trién khai ba giai phap cu thé: Thua
nhat, thay vi dan trai chi phi, nén hdgp tac véi
cac KOL/KOC ngach c¢6 chuyén mén siu vé 4m
thuc hodc néng nghiép bén viing dé gia tang toi
da D6 tin cay nguén tin. Thi hai, quan tri danh
gia truc tuyén bang cach khuyén khich khach
hang hién tai dé lai binh luan thuc t& (c6 hinh
anh/video), déng thoi thiét lap quy trinh phan
hoéi cong khai, chuyén nghiép doi véi ca nhiing
binh luén tiéu cuc nhdm thé hién su ciu thi.
Thi ba, minh bach héa chiing nhan bing cach
dinh kém truc ti€p ma QR truy xuidt nguén goc
va hinh anh gify chiing nhan chudn OCOP vao
cac bai déng truyén miéng, bién cac théng sé ky
thuat kho khan thanh tai san bao chiing truc
quan cho chét lugng san pham.

Mic du dat két qua kha quan, nghién ctu
van c6 han ché: mau khao sat phi xac suat (két
hop qua ciu tuyét) tai Ha Noi c6 thé chua dai
dién hoan toan cho téng thé ngusi tiéu dung;
dong thoi chua xem xét sdu cac yéu to diéu tiét
nhu nhan khéu hoc hay su khac biét giita cac
nhém thuc phdm. DAy chinh 1a nhiing khoang
trong nghién ctu tiém ning dé cac tac gia di sdu
tim hiéu trong tuong lai, nhdm hoan thién bic
tranh toan canh vé tac ddng cta truyén thong sé
ddi véi hé sinh thai san phdm OCOP Viét Nam.

TAI LIEU THAM KHAO

Arviliasih A., Pramutoko B. & Sholihin U. (2025).
Pengaruh Brand Trust, Cita Rasa, dan Social
Media Influencer terhadap Keputusan Pembelian.
Global Leadership Organizational Research in



Management. 3(4): 68-79.
https://doi.org/10.59841/glory.v3i4.3262.

Bilal M., Zhang Y., Cai S., Akram U., Truong Van
Phong & Luu Thi Minh Nghia (2023). Unlocking
luxury purchase intentions in China: A study of
consumer attitude, perceived value, and the
moderating effect of perceived enjoyment. Acta
Psychologica. 240: 104048.
https://doi.org/10.1016/j.actpsy.2023.104048.

Briliana V., Ruswidiono W. & Deitiana T. (2020). Do
Millennials Believe in Food Vlogger Reviews? A
Study of Food Vlogs as a Source of Information.
GATR Journals, GATR Journals. 5(3): Article
jmmr252. doi.org/10.35609/jmmr.2020.5.3(5).

Bruckert M., Lepiller O., Sautier D., Nguyen Thi Tan
Loc & Nguyen Thi Sau (2023). Studying the
impact of e-commerce on the sustainability of food
systems in Vietnam. In Evaluating Sustainable
Food System Innovations. Routledge.

Coursaris C.K., Osch W.V., Albini A., Claudia A. &
Albini P. (2018). Antecedents and Consequents of
Information Usefulness in User-generated Online
Reviews: A Multi-group Moderation Analysis of
Review Valence. AIS Transactions on Human-
Computer Interaction. 10(1).
https://aisel.aisnet.org/thci/vol10/iss1/

Dam Tri Cuong (2024). Examining How Electronic
Word-of-Mouth Information Influences
Customers’ Purchase Intention: The Moderating
Effect of Perceived Risk on E-Commerce
Platforms. Sage Open. 14(4).
https://doi.org/10.1177/21582440241309408

Florack A. & Pivecka N. (2026). The Social Cognition
of Brand Communication. In The Routledge
Handbook of Communication and Social
Cognition. Routledge.

Hair J., Hult G.T.M,, Ringle C. & Sarstedt M. (2022).
A Primer on Partial Least Squares Structural
Equation Modeling (PLS-SEM).

Ho Duc Dai, Nguyen Thi Phuong Uyen & Nguyen Hong
Ha (2026). Firm-created and user generated content
serve as quality signals: The case of OCOP product
in Vietham. Veredas Do Direito. 23: e234407-
€234407. https://doi.org/10.18623/rvd.v23.n1.4407.

Jacobsen L.F., Tudoran A.A. & Martinez M.G. (2020).
Examining trust in consumers as new food co-
creators: Does the communicator matter? Food
Quality  and Preference. 86: 104004.
https://doi.org/10.1016/j.foodqual.2020.104004.

Juhaidi A., Syaifuddin Salamah, Ma’ruf H., Yuseran
M., Shapiah Janah R., Mudhiah Saputri R.A.,
Muharramah N., Fuady M.N., Ramadan W. &
Lisdariani R. (2024). The effect of brand
personality, brand-self congruity, and brand love
on E-WOM in Islamic higher education in

DB&ng Thi Kim Hoa, 6 Quang Giam, Bui Hong Quy

Indonesia: A mediating effect of brand trust. Social
Sciences & Humanities Open. 10: 100955.
https://doi.org/10.1016/j.ssah0.2024.100955.

Liu F., Wang Y., Dong X. & Zhao H. (2022).
Marketing by live streaming: How to interact with
consumers to increase their purchase intentions.
Frontiers in Psychology. 13.
https://doi.org/10.3389/fpsyg.2022.933633

Liu F., Xiao B., Lim E.T.K. & Tan C.-W. (2017). The
art of appeal in electronic commerce:
Understanding the impact of product and website
quality on online purchases. Internet Research.
27(4): 752-771. https://doi.org/10.1108/IntR-09-
2016-0280.

Liu Q. & Wang X. (2023). The impact of brand trust on
consumers’ behavior toward agricultural products’
regional public brand. PLOS ONE.
18(11): €0295133.
https://doi.org/10.1371/journal.pone.0295133.

Lopez M. & Sicilia M. (2014). Determinants of E-
WOM Influence: The Role of Consumers&rsquo;
Internet  Experience. Journal of Theoretical
and Applied Electronic Commerce Research.
9(1): 28-43. https://doi.org/10.4067/S0718-
18762014000100004.

Nguyen T.T. & Phan H.T.T. (2022). Impact of COVID-
19 anxiety on functional foods consuming
intention: Role of electronic word of mouth.
Heliyon, 8(11): e11344.
https://doi.org/10.1016/j.heliyon.2022.e11344.

Nguyen Thi Kim Oanh, Doan Thi Ngoc Thuy, Nguyen
Thi Thu Trang & Le Thi Kim Oanh (2024). One
Commune One Product (OCOP) Program in Hung
Yen Province: Current Situation and Solution.
VNU Journal of Science: Policy and Management
Studies.  40(1). https://doi.org/10.25073/2588-
1116/vnupam.4437

Ngo Thai Bao & Nguyen Thi Quynh Nga (2023).
Factors affect the intention to buy products of the
one commune one product program (OCOP) in Ho
Chi Minh City. VNUHCM Journal of Economics,
Business  and Law. 7(3):  4546-4555.
https://doi.org/10.32508/stdjelm.v7i3.1221

Nguyen Duc Kien, Dinh Thi Kim Oanh, Le Thi Thanh
Nga, Truong Tan Quan, Nguyen HD My & Truong
Quang Dung (2025). Exploring the impact of
consumer's trust in Food authenticity n the
purchase intention: A case of 'sen Hue-a local lotus
grain product in central Vietnam) Economic of
Agriculture. 72(3): 813-829.
https://doi.org/10.59267/ekopolj2503813d.

Nguyen Van Phuong, Nguyen Thi Khanh Huyen, Le
Thi Bich Ngoc & Pham Manh Hung. (2025).
Electronic Word-of-Mouth and Changes in Green
Food Consumption Behavior in Hanoi: From

1421



Anh hwéng cla truyén théng truyén miéng dién tt t&i y dinh mua thwe phdm ché bién gén nhan OCOP cla ngwodi

tiéu dung tai thanh phé Ha Noi

Online Reviews to Actual Purchasing Behavior.
Research on World Agricultural Economy. pp.
441-458. https://doi.org/10.36956/rwae.v6i3.1965.

Nguyen Ngoc Thuy, Saxena G., Bhattarai K. & Hoang
Ha Anh (2025). A Quantitative Study on the
Consumption of Organic Fruits and Vegetables in
Vietnam. Sage Open. 15(2): 21582440251348843.
https://doi.org/10.1177/21582440251348843

Pham Ngoc Huong Quynh, Duong Thi Tra My, To The
Nguyen, Phan Thi Thu Hoai & Nguyen Van
Phuong (2023). The influences of cultural values
on consumers’ green purchase intention in South
Korea. Journal of Society for Southeast Asian
Agricultural Sciences. 29(1): 75-89.

Phan Thi Thanh Hoa, Nguyen Le Kim Ngan, Nguyen
Le Phuong Nga, Trinh Anh Ngoc & Nguyen Thi
Thuy Linh (2022). The Impact of Belief, Attitude
and Subjective Norm on OCOP Products Purchase
Intention of Vietnamese Consumers. International
Journal of Multidisciplinary Research and
Analysis. 05(02): 556-563.
https://doi.org/10.5281/zenodo.6318848.

Phuong N.V., Cuong T.H. & Mergenthaler M. (2014).
Dairy products expenditure pattern in Vietnam:
Effects of household characteristics on expenditure
for dairy products. 393.

Phuong N.V., Huong T.T.T. & Quy B.H. (2020).
Successful agricultural cooperative model in
Vietnam. A case study: Van Duc Co-operative. In
Waking the Asian Pacific Co-Operative Potential.
Academic Press. pp. 125-136.
https://doi.org/10.1016/B978-0-12-816666-
6.00011-2

Phuong Viet Le-Hoang. (2020). The effects of Electronic
Word of Mouth (eWOM) on the adoption of
consumer eWOM information. Independent Journal
of Management & Production. 11: 1749-1766.
https://doi.org/10.14807/ijmp.v11i6.1152.

Pihlaja J., Saarijarvi H., Spence M.T. & Yrjola M.
(2017). From Electronic WOM to Social eWOM:
Bridging the Trust Deficit. Journal of Marketing
Theory and  Practice.  25(4):  340-356.
https://doi.org/10.1080/10696679.2017.1345593.

Prasetio A., Purnamawati E.D., Telekomunikasi J.,
Bojongsoang T.B. & Sukapura (2023). The Role of
Brand Ambassador and Electronic Word-of-Mouth
in Predicting Purchase Intention. Retrieved from
https://www.semanticscholar.org/paper/The-Role-

1422

of-Brand-Ambassador-and-Electronic-in-Prasetio-
Purnamawati/4b5c1195e0e571918fa61e214ed4d47
bb0a39223 on Apr 02, 2026.

Salmiah S., Sahir S. & Fahlevi M. (2024). The effect of
social media and electronic word of mouth on trust
and loyalty: Evidence from generation Z in coffee
industry. International Journal of Data and
Network Science, 8(1): 641-654.

Sung E., Chung W.Y. & Lee D. (2023). Factors that
affect consumer trust in product quality: A focus
on online reviews and shopping platforms.
Humanities and Social Sciences Communications.
10(1): 766. https://doi.org/10.1057/s41599-023-
02277-7.

Tran Vi Khanh & Uehara T. (2023). The influence of
key opinion leaders on consumers’ purchasing
intention regarding green fashion products.
Frontiers in Communication. 8.
https://doi.org/10.3389/fcomm.2023.1296174

Nguyen Thuy Trang W., Kopp S. & Vo Hong Tu
(2025).  Sustainable development of local
livelihoods in Vietnam: A demand-driven approach
through  “One  Commune, One Product.”
Sustainable  Development.  33(1):  270-286.
https://doi.org/10.1002/sd.3118.

Tri Khai Lam, Heales J., Hartley N. & Hodkinson C.
(2020). Consumer Trust in Food Safety Requires
Information Transparency. Australasian Journal of
Information Systems. 24.
https://doi.org/10.3127/ajis.v24i0.2219.

Uzar D. & Filipovi¢ J. (2023). Determinants of
Consumer Purchase Intention Towards Cheeses
with Geographical Indication in a Developing
Country: Extending the Theory of Planned
Behavior.  Market-Trziste.  35(2):  183-204.
https://doi.org/10.22598/mt/2023.35.2.183.

Verma D., Prakash Dewani P., Behl A., Pereira V.
Dwivedi Y. & Del Giudice M. (2023). A meta-
analysis of antecedents and consequences of
eWOM credibility: Investigation of moderating
role of culture and platform type. Journal of
Business Research. 154: 113292.
https://doi.org/10.1016/j.jbusres.2022.08.056

Wang C. (2021). Research on Preference regarding
Online Consumption Behavior  towards
Geographically Indicated Agricultural Products.
E3S Web of Conferences. 235: 01042.
https://doi.org/10.1051/e3sconf/202123501042.



